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Ameren lllinois
Third-Party Energy Efficiency Programs
Request for Proposals
IPA Procurement Plan June 1, 2014 — May 31, 2015

1.0 Key Summary and RFP Considerations

Ameren lllinois Company (“AlIC”) issues this Request for Proposal (“RFP”) pursuant to a
section of the lllinois Public Utility Act (the “Act”); 220 ILCS 5/16-111.5B2. This
legislation requires that lllinois electric utilities prepare an assessment of new or
expanded cost-effective energy efficiency after conducting an annual solicitation
process from third-party vendors. Pursuant to the Act and the Final Orders of the Illinois
Commerce Commission (“Commission”), AIC provides its customers with a dual fuel
(electric and gas savings) energy efficiency portfolio (Attachment E1).This RFP solicits
proposals for new or expanded portfolio programs that would assist with capturing
additional cost-effective achievable electric savings, in accordance with the terms and
provision of the Act and the related findings and orders of the Commission.

Applied Energy Group, Inc. (“AEG”) is coordinating the RFP process on behalf of AIC.
AEG is the main contact for bidders and will be performing analysis on bids submitted
for consideration.

Following is a key summary that comprises this RFP. Details related to these items are
following this section. Bidders should review these guidelines carefully and seek
guidance or clarification, as appropriate.

1. Propose electric energy efficiency measures and programs that acquire cost-
effective achievable efficiency in net MWH savings for AIC customers that are
incremental to the savings being acquired by the current dual fuel portfolio.

2. The program term to acquire savings should be one or two years, June 1, 2015
through May 31, 2016 or June 1, 2015 through May 31, 2017.

3. AIC will conduct an assessment of the proposals, in part, based on an analysis of
cost-effectiveness. Bidders are not expected to perform cost-effectiveness
analysis, but must provide the inputs necessary for the analysis to be performed.
The program must pass the total resource cost (“TRC”) test with a benefit cost
ratio greater than 1.0, as calculated in a manner consistent with the criteria
established by the Act.

4. Public sector customers who meet the definition of eligible retail customers are
eligible for participation in the proposed programs submitted under this RFP. As
this customer segment may already be served by energy efficiency programs

2 parties should reference the most current version of the statute, which may be found at;
http://www.ilga.gov/legislation/fulltext.asp?DocName=&Sessionld=84&GA=97&DocTypeld=SB&DocNum=3811&GAI
D=11&LegID=65914&SpecSess=0&Session=0. Pertinent sections for this RFP are included as Attachment C.

Page 3 of 67



Ameren lllinois
Third-Party Energy Efficiency Programs RFP

administered by the Department of Commerce and Economic Opportunity
(DCEO), the evaluation of any such bids will be coordinated with DCEO in order
to properly screen for duplicative and competitive proposals. The definition of
duplicative/competitive programs and a list of factors considered in the analysis
used to identify duplicative and competitive programs are discussed in section
2.5.

5. The proposed programs are only for those customers that are not declared
competitive; those whose demand is less than 150KW; and who are classified as
Residential and Small Commercial customers, and/or customers who may
already be served by energy efficiency programs administered by DCEO and
also meeting the criteria above.

6. While the purpose of this RFP is to satisfy the provisions of the Act with respect
to acquiring electric savings, any programs that also acquire gas savings for
AIC/DCEO customers in addition to electric savings are welcomed. However, the
proposal of gas only savings programs is not acceptable. Any electric savings
programs that also acquire gas savings must meet the same criteria for approval
as set forth in this RFP and the TRC calculation for dual savings programs will
include the gas benefits, in accordance with the Act.

7. The proposed programs will be subject to review and approval by AIC, the Illinois
Power Agency (IPA) and the Commission through a docketed proceeding, which
AIC anticipates will begin in September 2014. All proposed programs will also be
subject to the findings and orders of the Commission, as issued in that docketed
proceeding.

1.1  Program Proposal

In an effort to avoid market conflict and confusion, as well as efficiently and cost-
effectively capture incremental savings contemplated by the Act, bidder’s proposed
programs should not compete with programs currently offered in the AIC or DCEO
energy efficiency portfolios. The proposed programs should supplement or complement
current programs, or be completely new programs.

AIC is currently in its sixth year (Y6) of administering an integrated energy efficiency
portfolio.® The proposed programs that result from this bidding process will be
implemented during year 8 (Y8) of the portfolio (June 1, 2015-May 31, 2016). At the
time of issuance of this RFP, the portfolio that includes Y8 is subject to approval by the
Commission in Docket No. 13-0498. In addition, in ICC Docket No. 13-0546, the
Commission approved five incremental energy efficiency programs to be implemented
by AIC through the lllinois Power Agency procurement plan in Y7

Bidders should use the current AIC three year planned portfolio approved by the
Commission in Docket No. 13-0498 (“Plan 3”) as the basis for determining whether
programs will be new or expansions of current AIC program offerings. Descriptions of

3 Background information about the current energy efficiency Plan, other programs in lllinois, and related legislation
can be found in Attachment B: Reference Documents.
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these programs can be found in Attachment E. Based on the January 28, 2014 order
from the Commission, the Behavior Modification and Lighting programs were removed
from the AIC Plan 3 portfolio and are now open for bidding through the IPA
Procurement Plan for PY8 and PY9. Behavior Modification is considered to be a dual
fuel program. Bids for this type of program shall include two components: 1) a proposed
budget and the expected MWh savings result for the IPA (electric) portion of the
program, and 2) a separate budget with a cap of $985,000 per program year to fund the
achievement of a therm savings target of 1,887,500 therms per program year, as
outlined in the AIC Plan 3 compliance filing for gas savings, filed on February 28, 2014.
Although AIC has a preference for two year program bids for a Behavior Modification
program, single program year bids will be considered. The 8-103 portfolio and its
programs can be further researched at the portfolio’s website; www.actonenergy.com.
Templates providing a description of current programs are provided in Attachment F.
Further detail regarding the estimate of net savings is provided in section 2.0.

Programs accepted pursuant to this RFP must operate under the direction of AIC and
its prime implementer. Please note that subcontractors for the AIC prime implementer
are allowed to provide bids for new programs in response to this RFP.

1.2 Program Term

The program’s term to acquire savings should be for one or two years, June 1, 2015
through May 31, 2016 or June 1, 2015 through May 31, 2017.

The AIC energy efficiency portfolio operates on three year cycles. The term of the
services of this RFP is applicable to June 2015 — May 2017 also known as Y8 and Y9 of
the AIC portfolio (the second and third year of the third 3-year cycle of the portfolio). Y7
programs were reviewed and approved by the Commission in Docket No. 13-0546.

1.3 TRC Test

A program must pass the total resource cost (TRC) test with a benefit cost ratio greater
than 1.0, as calculated in accordance with the criteria set forth in the Act.

Bids must reflect both a total program cost and a $/net kwh. Costs provided in the bid
must be all inclusive of total program costs (such as incentives, marketing, customer
care, labor including subcontractors, material costs, program management, reporting,
etc.). AIC will perform its own analysis to determine if the bidder’s program costs abide
by the cost effectiveness requirements.

Bidders are responsible to comply with the applicable provisions of the Act. However,

for reference purposes, the current definition of the applicable TRC test (found at 20
ILCS 3855/1-10 Sec. 1-10. Definitions) is set forth as follows:
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"Total resource cost test" or "TRC test" means a standard that is met if,
for an investment in energy efficiency or demand-response measures,
the benefit-cost ratio is greater than one. The benefit-cost ratio is the ratio
of the net present value of the total benefits of the program to the net
present value of the total costs as calculated over the lifetime of the
measures. A total resource cost test compares the sum of avoided
electric utility costs, representing the benefits that accrue to the system
and the participant in the delivery of those efficiency measures, as well as
other quantifiable societal benefits, including avoided natural gas utility
costs, to the sum of all incremental costs of end-use measures that are
implemented due to the program (including both utility and participant
contributions), plus costs to administer, deliver, and evaluate each
demand-side program, to quantify the net savings obtained by
substituting the demand-side program for supply resources. In calculating
avoided costs of power and energy that an electric utility would otherwise
have had to acquire, reasonable estimates shall be included of financial
costs likely to be imposed by future regulations and legislation on
emissions of greenhouse gases.

As referenced above, the TRC calculation provides for the inclusion of gas benefits.

Bidders must perform market research and apply their expertise to determine the
maximum amount of cost-effective savings they can achieve. Bidders can also refer to
the AIC 2013 Potential Study for additional guidance on market opportunity, which can
be found at: http://www?2.illinois.gov/ipa/Pages/FiledPlanAppendices2014.aspx

Bidders should also be aware that the proposed size for selected programs is subject to
change and, accordingly, bidders should state budget ranges for the program enabling
scaling of the budget/program higher or lower. If an award of an amount other than the
selected bidder’s proposed budget, net kWh savings and budget for a modified bid shall
be subject to mutual agreement by AIC and bidder.

1.4 Customer Segment

The proposed programs should be for those customer segments currently served by
AIC through its Section 8-103 portfolio as well as those AIC customer segments
currently served by efficiency programs offered by the Department of Commerce and
Economic Opportunity, otherwise known as “DCEQO” through their Section 8-103
portfolio. DCEO provides energy efficiency programs for units of local, state, and
federal government, municipal corporations, public school districts, community colleges,
state universities, and programs targeted at low income households. Bids that include
programs that will be marketed to customer segments currently served by DCEO should
be clearly identified as such in the program marketing strategy and on the proposal
checklist (Attachment A).

1.5 Administration of Programs
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Pursuant to the provisions of Section 5/16-111.5B of the Act (Appendix C), the IPA shall
consider the inclusion of energy efficiency programs in its procurement plan. As part of
the utility submission to the IPA of load forecasts for serving eligible retail customers,
utilities must also provide an assessment of new or expanded energy efficiency
programs or measures that are incremental to those in a Section 8-103 portfolio. Utilities
must, among other things, solicit proposals from third-party vendors to identify these
opportunities and provide documentation of all bids received.

AIC will administer any accepted programs in collaboration with Ameren lllinois’ prime
implementer. Section 1.1 of this RFP addresses the collaboration of any selected bidder
with the AIC prime implementer.

1.6 Programs Are Subject to Review, Approval and Regulation

The proposed programs will be subject to review and approval by AIC, the lllinois Power
Agency (IPA) and the Commission through a docketed proceeding, which AIC
anticipates will begin in September 2014. All proposed programs will also be subject to
the findings and orders of the Commission, as issued in that docketed proceeding.

The IPA procures electric supply on behalf of AIC customers that are on bundled
service. This supply is then delivered by the AIC distribution system. AIC provides a
submission of its customers’ estimated supply needs to the IPA by July 15 of each year.
The IPA then develops their procurement plan which is filed with the Commission,
docketed and rejected, approved, or approved as modified, by the Commission by
December 31 of that same year, subject to potential rehearing and appeal. The
approved procurement plan is then implemented starting June 1 of the subsequent
year.

The approved procurement plan indicates the estimated, planned incremental savings
that are included in the procurement and dictates the programs that will be implemented
as a result of this RFP. Incremental energy efficiency programs that pass the TRC test
will be submitted by AIC to the IPA for consideration in the procurement plan and will be
reviewed by interested parties in the regulatory proceeding. The ultimate approval or
rejection of programs is a determination made by the Commission. Per the statue, all
bids received are also shared with the IPA. AIC cannot guarantee the outcome of this
process or any other future regulatory changes to proposed programs. Bidders submit
proposals that may be subject to changes in regulations and laws, including any formal
regulatory process. AIC makes no warranties to potential bidders in any way with
respect the proposed programs.
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While AIC seeks to align programs proposed by this RFP with the energy efficiency
portfolio’s 3-year cycle, the IPA procurement process is an annual process. Programs or
the amount of incremental energy efficiency may change based on the annual
procurement process. Therefore, AIC will reserve the right to amend and/or discontinue
contracts, as appropriate.

1.7 Target Market

The proposed programs are to be designed for those customers that are not declared
competitive; whose demand is less than 150KW; and who are classified as Residential
and Small Commercial customers, and/or customers who may already be served by
energy efficiency programs administered by DCEO that are not declared competitive,
whose demand in less than 150 kW, and who are classified as Residential and Small
Commercial customers.

Proposed individual programs must be designed to serve a distinct target market (i.e.
Residential or Small Commercial customers).

For references purposes, the following sets forth an estimate of the volume and usage

of Residential and Small Commercial customers that pertain to the programs for this
RFP:

Estimates for June 1, 2012 — May 31, 2013

12 month 12 month

Avq #Cust Total MWH
Total Residential Retail Service 1,057,674 12,017,606
Total Small Business Retail Service 152,496 5,338,499

2.0 Program and Bidding Guidelines

A bidder may propose more than one program but each distinct program must be
provided as a separate bid. A bidder may propose a suite of programs in one bid;
however this increases the likelihood that if a program is rejected, the entire bid may be
rejected.

2.1 Program Parameters

Proposals can be promotional-, technology- or delivery- based solutions that will
produce measureable electricity savings. AIC is only supporting programs for innovative
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technologies that are commercially available in the marketplace (pre-commercial
technologies are not eligible for this RFP) or proven resource programs providing
reliable and measurable kWh savings. As an example, but without limitation, the
following programs/technologies are not eligible under this RFP:

2.2

Renewable energy

Demonstration projects and limited production technologies
Load shifting

Power factor correction

Program Evaluation, Accountability and Obligation

Bidders should note the following when developing responses:

Estimated savings must be provided as net savings including net-to-gross (NTG)
estimations and measure values.

After the bidders are selected and prior to program implementation, AIC may
adjust NTG and measure values, if included, will be adjusted per the most recent
lllinois values set forth in the Illinois Technical Reference Manual, a document
that is reviewed, updated and approved by way of a separate docket. Bidders
will review and be given the opportunity to approve these adjustments prior to
them being submitted for the IPA Plan and review in the IPA Procurement Plan
approval docket.

While the Commission approved deemed NTG and TRM values in last year’s IPA
docket for Y6 programs, the ability to assume deemed values is subject to
change for subsequent years including Y7. AIC will again request the application
of deemed values for Y7 in the related IPA Procurement Plan approval docket. In
the event AIC is not granted the application of deemed values, the achievement
of net savings may be subject to a retrospective application of a revised NTG and
TRM value as determined by program evaluators and/or the lllinois process for
determining these values. If deemed values are not granted, the bidder will still
be obligated to achieve the bid/contracted savings within the bid/contracted
budget per the application of the retrospective values

Net savings evaluation will be conducted by an independent evaluator at the
close of each program year, although evaluation activities may be ongoing
throughout a program year. Process evaluation may also be performed for items
such as overall program performance, marketing approach, implementation
channels, outreach activities and customer satisfaction.
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By responding to this RFP bidders acknowledge that:

1) Bidders are obligated to achieve the savings within the budget as provided
in their bid, or revised for submission, for the program year timeframe of
June 1, 2015 — May 31, 2016 and if bid for two years for June 1, 2015 — May
31, 2017. Bids are provided as part of a docketed proceeding. If a bid is
selected as a result of the docketed proceeding, the bidder is obligated to
contract with AIC and/or its Prime Implementers to provide the savings
within the budget as provided in their bid or as revised for submission. As
noted the bidder may be subject to a retrospective application of revised
NTG and measure values.

2) Program administration, implementation and assumptions are subject to
regulatory changes, including the lllinois Technical Reference Manual*
(which is revised annually and typically in effect by June 1) and annual
evaluation results which are received November 2013 through March 2014.
Bidders acknowledge that their bid assumptions may be revised and will
confirm their interest to achieve the revised savings within the budget as
provided in their revised bid for the program year timeframe(s) submitted
prior to IPA docket submission with AEG.

3) Programs that are implemented as a result of this RFP shall be contracted
as: 1) aform of pay for performance contracting where vendors will receive
a fixed payment amount that will be directly tied to kWh savings achieved,
subject to hold back and penalty provisions and subject to any changes to
values, implementation or administration in response to AIC’s regulation
by the Commission. Startup activity (SUA) payments equal to 10% of the
total budget may be invoiced upon submittal of the implementation plan. 2)
a form of performance contracting where vendors will get paid according to
the savings achieved in addition to hold back and penalty provisions. Refer
to section 2.4 for a detailed description of the payment mechanics.

2.3 Marketing

The selected bidder will be responsible for program design/redesign, managing,
executing, securing, documenting, and reporting energy savings and marketing of the
program under the guidance of and in partnership with AIC and its prime implementer.
Ultimately, it may be determined that it is more feasible for all marketing activities to be
coordinated by AIC; but bidders should assume this responsibility for the purposes of
this bid.

* The current lllinois TRM can be found at:

http://www.icc.illinois.gov/downloads/public/lllinois_Statewide TRM Effective 060114 Version 3.0 0224
14 Clean.pdf

lllinois NTG values can be found at:_http://www.icc.illinois.gov/docket/files.aspx?no=10-
0568&docld=195213
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The program should be designed to avoid the potential of double-dipping (applying for
multiple incentives or rebates for the same energy efficiency measure) into AIC’s
existing portfolio. Energy efficiency measures already in the AIC portfolio will be
considered as long as they are targeted at niche market subsectors or customers not
already being served by the portfolio. The program can either have an appearance and
feel independent of the current portfolio programs, or be an enhancement of a current
program in a manner not currently being executed.

All aspects of program design and implementation, marketing plans, materials, and
outreach activities, including all customer-facing aspects of the program, must be
reviewed and approved by AIC to ensure compliance with AIC corporate branding
guidelines as well as any other applicable guideline, rule or regulation. (Attachment J).

Marketing and Program Design costs should be itemized separately on the bid.

2.4  Program Payment and Budget Design

Program budget caps shall be based on the final ICC order for the IPA docket. Once
approved by the ICC, budgets for individual programs cannot be changed and bidders
assume the risk of any cost overruns.

AIC prefers a pay for performance structure but may select an alternate method for
certain programs as appropriate.

Pay for Performance Method:

The budget shall contain two components with respect to proposed payments to the
Implementer: pay-for-performance fixed pricing (PFP) payments and a single start-up
activity (SUA) payment. These payments will have at least the following characteristics:

e PFP payments will be made on the basis of a fixed price, per unit of energy
savings, i.e., dollars per net kWh savings basis ($/kWh).

e The PFP payment budget will equal 90% of the total budget (or more if the SUA
payment is less than 10%; see below).

e PFP payments will be made upon acceptable Implementer documentation of
measure implementation and savings, subject to a holdback structure that AIC
will recommend upon review of a successful bidder's program structure. >

> Implementation of measures may include, but is not limited to, installation of equipment, providing of
services, distribution of equipment, etc. Savings documentation shall indicate that (a) measure(s) have
been implemented according to the Implementer provided, AlC-approved, Implementation Plan and (b)
savings are determined and documented per the Implementer provided, AlC-approved, deemed savings
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e PFP payments shall be inclusive of any customer incentives including payments
or costs of services provided.

e The SUA lump sum payment will equal up to 10% of the total budget, limited to a
ceiling of $ 300,000. The SUA Costs can be invoiced upon submittal of the
Implementation Plan, if such plan is submitted by April 1, 2015.

e For the PFP payments, the Implementer must include all material, labor, sub-
contractor, administrative labor (for reporting, etc.), marketing, and all other
program costs in the proposed $/kWh cost and the SUA payment, respectively.
Any PFP payment amounts must be documented in monthly invoices to AIC, as
well as in any other form reasonably requested by AIC, and will only be paid
upon approval of the AIC Contract Manager. The criteria for Contract Manager
approval includes:

= The measure mix implemented (on an energy saved basis) being within 20%
of the measure mix proposed by bidder and approved by AIC®, and

= An independent evaluation indicating achievement of the energy savings goal
as ordered by the IPA docket and per the contract.

= |f the evaluation of the savings indicates that the achieved savings (in MWh)
are equal to or greater than 100% of the proposed energy savings, the
Implementer is eligible for 100% of the holdback repayment, assuming the
measure mix criteria is met. If the evaluation of the savings indicates that the
achieved savings (in MWh) are equal to or greater than 95% (but less than
100%) of the proposed energy savings, the Implementer is eligible for 50% of
the hold back repayment, assuming the measure mix criteria is met. If the
evaluation of the savings indicates that the achieved savings (in MWh) are
less than 95% of the proposed energy savings, the Implementer is not eligible
for hold back repayment.

Performance Contracting Method:

e Bidder should propose a preferred payment methodology if different from
AIC’s Service Agreement in Attachment G, and shall include a method for

values or measure- or project-specific Measurement and Verification (M&V) Plan (which is part of the
implementation plan).

® The measure mix requirement is intended to encourage Implementers to install the complete range of
measures proposed with minimal substitution, on an energy saved basis. For the purposes of the
holdback each unique measure proposed (e.g., insulation, split-units, motor replacements) is considered
a single measure with the exception of lighting (including lighting controls) measures, which can be
grouped as a single measure. If the measure mix is not met for an insignificant portion of the measures,
the AIC Contract Manager may authorize repayment of the holdback, at his or her sole discretion.
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linking payment to performance. Specifically, AIC will require that payments
be tied to achieving defined energy savings targets. Payments will be subject
to a holdback pending the achievement of targets. Failure to achieve targets
will result in penalty provisions including but will not be limited to forfeiture of
the holdback amount.

Payment of Customer Incentive/Rebates

If customer incentives (rebates) and/or services (e.g., direct install, energy audits) are
part of the program design, the Implementer will make payment of incentives to the
customer or their designee and/or provide such services and report such payments or
services on a monthly basis to AIC.

As applicable, Bidder will propose a budget and a process for payment of customer
incentives/rebates and/or providing of services. If the incentive/rebate amount is not a
fixed price per unit (measure or project), describe how the amount is determined for
each customer or measure.

Supplier Payments

All complete invoices shall be due and payable within 30 days of receipt by AIC. AIC
may withhold payment of any charges if, at AIC’s sole discretion, additional support or
documentation is needed; AIC disputes in good faith the invoice, in whole or in part,
and AIC may set off amounts supplier owes AIC as credits against charges payable to
supplier under the contract.

Final Payment Terms and Savings Values

Once a Final Order in the IPA docket has issued indicating that the bid programs have
been approved and ordered as an IPA Program, contract negotiations will be
conducted, subject to the rehearing and appeal process. These negotiations will relate
to the scope of work, specific program design features, program budgets, schedules,
and payment terms.

2.5 Duplicative or Competitive Programs

When submitting bids to the IPA, AIC must apply a 7 factor test to determine if bid
programs are duplicative or competitive. Per the IPA Plan, following are the definitions
of these terms that will be applied:

e Duplicative: a program that overlaps an existing program in a manner in which
greater market participation by vendors does not yield sufficient additional value
to consumers.

e Competitive: offering the same program through a different channel similar to
different supplier options.
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The 7 factors listed below will be used to determine whether a program is duplicative
or competitive:

(1) Similarity in product/service offered;

(2) Market segment targeted, including geographic, economic, and customer
classes targeted;

(3) Program delivery approach;

(4) Compatibility with other programs (for instance, a program that created an
incentive to accelerate the retirement of older inefficient appliances could clash
with a different program that tunes-up older appliances ); and

(5) Likelihood of program success (a proven provider versus an undercapitalized
or understaffed provider, if such evidence is placed in the record).

(6) The effect(s) on utility joint program coordination, and

(7) Impact on Section 8-103 EEPS or DCEO portfolio performance.

The IPA docketed proceeding may result in competitive or duplicative programs being
approved and/or the definition being amended. Due to this possibility, bidders are
required to provide the following information as part of their bid response to this RFP:

In the event both your program, and a program that was
competitive or duplicative to your proposed program, were both
approved;

1) Confirm if you would want to proceed to contract for your
program.

2) Regardless of your response to item (1), provide an
assessment of how your proposed program’s costs and
savings would need to be adjusted if both programs were
implemented.

3) Any additional information required to conduct a TRC
analysis in light of the approval of the competitive or
duplicative program.

2.6 Program Integration

As noted above, selected bidders will develop and operate systems that integrate into
the portfolio’s existing operations.

Staff
o Staff will be employed by the selected bidder but will perform under the
rules and guidance of AIC and/or AIC’s prime implementer. Selected
bidders must provide trained personnel as needed who are able to
respond to customer inquiries regarding program services, scheduling
issues, warranty issues, and other program-related issues.
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e Call center and customer service
o It is desirable that the program’s call center needs are integrated with
AIC’s current prime implementer call center operations unless a
compelling reason exists to operate independently.
e Internet capability
o0 Program-specific internet and website program information and
participation will be integrated with the current actonenergy.com platform.
Any additional costs anticipated to merge a program to this platform must
be part of the bid.
e Information Security
o Bidders will be required to have in place security protocols and policies
that comply with lllinois law as it relates to the security of customer
information, including Commission rules, regulations and orders relating to
the appropriate treatment of customer information.
o Bidders are required to review the AIC Cyber Security Policy and return a
completed copy of the Cyber Security Vendor Questionnaire with the bid
submission (Attachment I).

2.7 Program Operations

Program Operations’ costs as a category should be itemized separately on the bid and
be inclusive of the items in this section in addition to other program operations cost
requirements.

Ultimately, it may be determined that the following items will be coordinated by AIC or
its prime implementer but bidders should assume this responsibility for the purposes of
this bid:

Intake: Selected Bidders will develop and implement intake systems and processes to
answer questions from prospective customers, screen for program eligibility and target
markets.

Quality Assurance and Evaluation Support: Selected Bidders will develop and
implement a quality assurance protocol to ensure that the program achieves net energy
savings. Selected Bidders will also provide documentation sufficient for AIC, its prime
implementer and the independent evaluator to evaluate the program in terms of safety,
customer service, and other performance metrics as determined by these entities.

Access: Selected Bidders will assist AIC’s independent evaluator, including access to
program records, access to program employees and subcontractors, and other support.
Selected Bidders shall accommodate AIC’s need to audit selected bidder program
processes and field activities, including subcontractor activities and will provide any
information and assistance upon request.

Program Management Systems and Processes: Selected Bidders will develop and
implement program management systems and processes that support effective
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program management and delivery. Program management systems may include
computer systems, employee procedures, or other systems. AIC will retain all rights to
data, results, and any other information collected/developed during the performance of
these programs. At a minimum, these systems must be capable of supporting the
following functions:

e Processing customer intake requests and screening customers for program
eligibility.

e Procuring and managing the qualified subcontractors required to implement
program and providing sufficient capacity of qualified subcontractors to meet
program demand in the geographic regions targeted by the program. All
contractors shall have or obtain all required licenses, certifications, permits and
insurance for the work proposed.

e Scheduling customers, subcontractors, and quality assurance personnel for
efficient delivery of program services.

e Providing appropriate training to selected bidder staff and subcontractors needed
to provide the program services.

e Providing timely resolution to customer complaints and issues, with documented
call center scripting and complaint escalation processes.

e Collecting and storing data on customer energy savings and customer work flow
through program implementation.

e Interfacing with AIC portfolio tracking systems, allowing for secure, (possibly
weekly) automated data transfers of key program metrics meeting all of AIC’s
data transfer protocols.

e Maintaining privacy of customer data. Selected bidder data security processes
and systems must meet or exceed AIC security requirements. Selected Bidders
will at all times be responsible for ensuring their data security processes and
systems meet or exceed the requirements set forth by lllinois law.

e Tracking information needed to assess key performance indicators used to
measure and structure payments for selected bidder performance, including
tracking safety, customer satisfaction, participation, energy savings, and other
program features.

e Participating in routine status conference calls, to be coordinated between AIC,
AIC’s prime implementer and selected bidder, as needed for effective program
management.

e Providing appropriate management reports

e Developing and maintaining policies and procedures for program implementation

e Bidders are required to complete a vendor Cyber Security Questionnaire and

comply with the Ameren Cyber Security Policy (Attachment 1)

Reporting: Selected bidder will provide possibly weekly, monthly, and quarterly
management reports to AIC and its prime implementer through paper and email. These
reports may also be given to independent evaluators, who may contact participating
customers (including on-site visits) to evaluate Bidder performance and verify
installations. Management reports must include, at a minimum a summary of key
activities, accomplishments, program status, budget status and estimated savings.

Page 16 of 67



Ameren lllinois
Third-Party Energy Efficiency Programs RFP

2.8 Policies and Procedures

As described in previous sections, selected Bidders will develop and maintain plans,
specifications, policies and/or procedures governing the program operations.

A Program Implementation Plan must be prepared and provided to AIC by May 1 prior
to June 1 implementation, which allows for the Bidder to receive their Start Up Activity
(SUA) funds. At least 60 days prior to program launch, selected Bidders will provide
draft copies of appropriate materials for review and approval by AIC. Bidder shall
include in their proposals schedules for developing, submitting, and approving these
materials to ensure that program operations can begin on June 1, 2015 and to ensure
that program operations account for and adapt to future market changes.

2.09 Contractor Selection Criteria

Due to the wide range and variability of proposals AIC may receive, it will not be
possible to establish specific criteria until the submittals are reviewed. AIC expects that
the potential uniqueness of some of the proposals will necessitate the development of
individualized criteria. However, all proposals should at least contain and will therefore
be evaluated on the following:

e The amount of planned cost-effective savings to be achieved by the proposed
program.

e The ease with which the initiative can be integrated into the portfolio without
undermining or competing with core portfolio programs.

e The proven ability of contractor to accurately plan, as well as manage, design
and implement proposed initiatives efficiently and effectively.

e Bidder’s description must briefly define marketing plan and program delivery
approach.

e Provider’s statement of the proposed net kWh savings per program year for each
program and/or market/subsector.

e Provider's assumptions and calculations underlying planned savings and costs,
including estimated useful life data, net-to-gross and measure values.

2.10 Exceptions and Disclosures

A copy of the AIC Services Agreement is included with the RFP as Attachment G.
Bidders must provide a description of any proposed exceptions to this Agreement for
those exceptions to be considered.
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Bidders also need to provide a list of any potential conflict and a disclosure of any
professional relationship they have with AIC, any of its entities, implementers and
contractors currently engaged by AIC.

All Bidders need to provide a completed Attachment B: General Company Information
Form.

The cost of RFP preparation and any on-going expenses incurred during the process
leading up to implementation will be the sole responsibility of the Bidder.

2.11 Modification of Request for Proposal
After the assessment and analyses of proposals submitted in response to this RFP is
completed, Ameren lllinois reserves the right to modify the requirements and terms of

this RFP. Ameren lllinois may, at its sole discretion, request additional information or
resubmission of some or all items from some or all of the initial Bidders.

2.12 RFP and Program Development Estimated Timeline

End Date (close of

RFP — Call for Proposals Start Date business)

RFP Release Date

March 5, 2014

Pre-bid Bidder’'s Conference Call

March 14, 2014

March 14, 2014

Bidder Questions Deadline

March 19, 2014

March 19, 2014

Intent to Bid due — Not required but beneficial

March 19, 2014

March 19, 2014

Responses to Questions Issued

March 26, 2014

March 26, 2014

Bidder Electronic Proposal(s) Submission Due April 16, 2014 April 16, 2014
Bidder Paper Proposal(s) Submission Due* April 21, 2014
Proposal Review and Bid Discussions April 21, 2014 December 31, 2014
Program Development and Roll Out Start Date End Date

Notification of Bid Selection(s)**

January 15, 2015

January 15, 2015

Negotiations, Purchase Order/Contract Issued

January 31, 2015

February 28, 2015

Implementation Plan due

April 1, 2015

Program market availability

June 1, 2015

*1 paper copy of each bid is due to Lynne Safford, Energy Efficiency, 300 Liberty Street 5"

Floor, Peoria, IL 61602

**Subject to ICC final order for the lllinois Power Agency'’s (IPA) 2015 procurement plan
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2.13 Intent to Bid

Potential bidders are not required to submit a notification of intent to submit a proposal
in response to this RFP. However, those who submit intent will then be provided
distribution notices that include a list of intended bidders and answers to submitted
guestions.

Submit notification of your intent to bid by March 19, 2014 to Ralph Nigro at
rnigro@appliedenergygroup.com. Complete and attach Attachment B: General
Company Information Form with your intent to bid notice.

2.14 Bidders’' Conference Call

Contractors are encouraged, although not required, to participate in a bidder's
conference call. There is no registration required, nor is intent to bid required, to
participate in the conference call. The conference call will provide interested firms with
an opportunity to seek clarification on the requirements of this RFP. Following are the
schedule and instructions for the conference call:

Date: Friday, March 14, 2014

Time: 3:30 pm (Eastern Time), 2:30 pm (Central Time)
Call-In Number:  (303) 248-1290

Passcode: 8817126

2.15 RFP Questions, Inquiries, Clarifications

Submit inquiries regarding the RFP by March 19, 2014 to Ralph Nigro at
rnigro@appliedenergygroup.com. Outside of the bidder’'s conference call, all inquiries
will be handled by email only. All inquiries and responses will be distributed to those
who submitted intent by March 19, 2014.

2.16 RFP Due Date

All proposals (electronic submissions) must be received by Ralph Nigro at
rnigro@appliedenergygroup.com no later than 5:00 PM Eastern Time, 4:00 PM Central
Time on April 16, 2014.

AIC has not committed to any course of action as a result of the issuance of this RFP
and/or its receipt of proposal from any bidder response to it. Further, Ameren lllinois
reserves the right to amend or alter this RFP, as appropriate, as well as reject as non-
responsive any proposals that do not contain the information requested in this RFP,
reject late proposals, and negotiate with one or more suppliers. Ameren lllinois is not
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liable for any Bidder costs, including but not limited to any incurred by any person or
firm responding to this RFP or participating in any phase of this RFP.

2.17 Bid Submission Items and Checklist

Proposals must follow the format described below. Bidders must address each item
listed; if an item does not apply, the Bidder must provide an explanation. Bidders
should provide sufficient detail to address each item clearly and briefly, but should avoid
excessive or elaborate submittals. The following items must be included and addressed
in each proposal. These items are provided as a checklist in Attachment A which is to
be included in the bid submission:

Proposal cover
Signed cover/transmittal letter

Table of Contents (include proposal date and page numbers on each page of
proposal)

Completed Proposal Checklist (Attachment A)

General Company Information (Attachment B)

Executive Summary

Program Description and Schedule addressing at least the following:

- The description should summarize the market or market segment being
served, an overall program description including the efficiency measures
that will be implemented, and how the program will be marketed and
delivered.

- The description should also explain how the proposed program is
incremental to and does not compete with AIC’s existing programs.

- The proposed schedule should address program planning, launch and
operations, focusing on the time required from contract award to full
operation. The schedule should be in bar chart or tabular form with key
milestone dates shown.

- The schedule should also address the steps required for program
shutdown.

Marketing Strategy

- The marketing strategy should define the target market, and how the
bidder intends to reach the market. The Bidder should address key
messaging and the value proposition that will be used to attract
participants.
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Staffing Chart (including subcontractors)

- Bidders should provide a table or organization chart with the key positions
and individuals within the Bidder's and subcontractors’ organizations
responsible for designing, implementing and marketing the proposed
program.

Summary of Qualifications and Experience

Budget

- Bidders must provide a budget in the format provided in the following
table. AIC requires two budget scenarios: 1) Bidder is the sole
implementer of a distinct, unique program. 2) Bidder’'s program competing
against a program of another vendor that is similar in design/execution.
Budget items are defined below, and Bidder should clearly explain what is
included in each line item:

Program Start Up Activities (SUA) includes one-time, non-recurring
expenses specifically related to establishing a new program.

Program __ Administration includes the Bidder's on-going
administrative costs to support program operations. These may
include tracking, reporting, subcontractor administration, call center
and customer support operations, etc.

Program Marketing includes advertising, customer outreach and
education, development and production of marketing materials,
website and content development, media purchases (if any), and
related expenses.

Program Delivery includes the costs of application intake, pre-
qualification, incentive processing, technical support, and other
costs related to applicant project support.

Incentives are payments made to reduce the participants’ costs of
energy efficiency measures. Incentives are not intended to
eliminate participants’ costs for purchasing and installing measures.
If measures are provided at no cost to the participant, those costs
should be provided separately as the Costs of Direct Delivery (see
below).

Costs of Direct Delivery apply to certain programs where the full
cost of measures, including installation, is provided at no charge to
the customer. Many residential and business direct install programs
provide some measures at no charge to the customer.

Budget Item Year 8

Program Start Up

Program Administration

Program Marketing
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Program Delivery

Incentives

Costs of Direct Delivery

Total

e Detailed Efficiency Measure Information

- Each proposed program measure must be provided with the information
required in the embedded Excel spreadsheet. There is no limit on the
number of measures that may be submitted as part of a program. Bidders
must provide this information as an Excel file.

i
[Hl
Measure Information
Template 1_14 2014

- For measures that are covered in the State of lllinois Technical Reference
Manual (TRM)’, Bidders are responsible for ensuring that proposed
measure values comply with current TRM calculation methodologies
and/or deemed savings values.

- Bidders must provide estimated annual participation or number of
efficiency units deployed, and estimated NTG ratios. The TRM does not
provide participation or NTG ratios. Bidder must indicate exceptions to
TRM values and provide an explanation.

- AIC reserves the right to evaluate and adjust Bidder’'s proposed measure
information as it deems necessary.

e Explanation of How to Address Competitive and Duplicative Programs (See
section 2.5).

e Exceptions to Contract Terms (as needed) to be incorporated into the Statement
of Work.

e Disclosures (as needed)

e Appendix - Resumes of key program leads (1 page per resume) (optional)

e Signed Services Agreement (unless exceptions to contract terms are offered)
e Completion of Supplier Diversity Business Plan (Attachment H)

e Completion of Cyber Security Questionnaire (Attachment 1)

e Willingness to comply with Ameren Corporate Branding Policies (Attachment J)

" The Illinois TRM can be found
at: http://www.icc.illinois.gov/downloads/public/lllinois_Statewide TRM Effective 060114 Version 3.0 0
22414 Clean.pdf
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e Completed Program Template

- Bidder must complete a program template of the proposed program in a
format that duplicates the program templates provided in Attachment F.

Contract Award

Following the review of all qualified proposals and as directed by the ICC, AIC will notify
each Bidder regarding the desire to conduct (or not conduct) further negotiations and/or
discussions regarding proposed programs. Any acceptance of proposal is contingent
upon ICC approval and the execution of a subsequently negotiated, written contract. For
avoidance of doubt, this RFP creates no contractual relationship between AIC and
Bidder.
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Attachment A: Bid Submission Items and Proposal Checklist

Company Name:

Proposed Program Name:

Indicate if the following items are included in the bid submission:

[]

R R N Y Y N s A O (I

Proposal for program(s) that will market to eligible customer segments
currently served by DCEO

Proposal cover
Signed cover letter/transmittal letter

Table of Contents (include proposal date and page numbers on each page of
proposal)

Completed Proposal Checklist

General Company Information (see Attachment B for format)
Executive Summary

Program Description and Schedule

Brief Marketing Strategy

Staffing Chart (including subcontractors)
Summary of Qualifications and Experience
Budget

Detailed Efficiency Measures Information
Address Competitive/Duplicative Programs
Exceptions to Contract Terms (as needed)
Disclosures (as needed)

Appendix - Resumes of key program leads (1 page max per resume)
(optional)

Signed Services Agreement (unless exceptions to contract terms are offered)
Diverse Supplier Business Plan (Attachment H)

Completed Program Template

Completed Cyber Security Questionnaire (Attachment 1)
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Attachment B: General Company Information Form

Company Information

Company Name:

Street Address:

City:

State:

Telephone:

Website:

Prime bidder office location for this
project:

Contact Information

Contact Name:

Title/Position

Telephone:

Email:

Address:

Business Information

Nature of Business:

Ownership (LLC, corporation, etc) :

Years in Business:

2011 and 2012 Annual Revenues:

Parent Company (if any):

Affiliates (if any):

Subsidiaries (if any):

For Profit / Non-Profit Status:

Management Information

List of Company’s Controlling Personnel

Add rows as needed

Prime Bidder Staffing Information

Total No. Permanent Employees:

Teaming Information

Subcontractor Name / Principal Role
(list all proposed)

Subcontractor Location (City/State)

Add rows as needed
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Attachment C: 220 ILCS 5/16-111.5B: Select Provisions Relating to
Energy Efficiency Procurement®

(220 ILCS 5/16-111.5B)

Sec. 16-111.5B. Provisions relating to energy efficiency procurement.

(a) Beginning in 2012, procurement plans prepared pursuant to Section 16-111.5 of
this Act shall be subject to the following additional requirements:

(1) The analysis included pursuant to paragraph (2) of subsection (b) of Section
16-111.5 shall also include the impact of energy efficiency building codes or appliance
standards, both current and projected.

(2) The procurement plan components described in subsection (b) of Section 16-
111.5 shall also include an assessment of opportunities to expand the programs
promoting energy efficiency measures that have been offered under plans approved
pursuant to Section 8-103 of this Act or to implement additional cost-effective energy
efficiency programs or measures.

(3) In addition to the information provided pursuant to paragraph (1) of subsection
(d) of Section 16-111.5 of this Act, each lllinois utility procuring power pursuant to that
Section shall annually provide to the Illinois Power Agency by July 15 of each year, or
such other date as may be required by the Commission or Agency, an assessment of
cost-effective energy efficiency programs or measures that could be included in the
procurement plan. The assessment shall include the following:

(A) A comprehensive energy efficiency potential study for the utility's service
territory that was completed within the past 3 years.

(B) Beginning in 2014, the most recent analysis submitted pursuant to Section 8-
103A of this Act and approved by the Commission under subsection (f) of Section 8-103
of this Act.

(C) Identification of new or expanded cost-effective energy efficiency programs
or measures that are incremental to those included in energy efficiency and demand-
response plans approved by the Commission pursuant to Section 8-103 of this Act and
that would be offered to all retail customers whose electric service has not been
declared competitive under Section 16-113 of this Act and who are eligible to purchase
power and energy from the utility under fixed-price bundled service tariffs, regardless of
whether such customers actually do purchase such power and energy from the utility.

(D) Analysis showing that the new or expanded cost-effective energy efficiency
programs or measures would lead to a reduction in the overall cost of electric service.

(E) Analysis of how the cost of procuring additional cost-effective energy
efficiency measures compares over the life of the measures to the prevailing cost of
comparable supply.

(F) An energy savings goal, expressed in megawatt-hours, for the year in which
the measures will be implemented.

(G) For each expanded or new program, the estimated amount that the program
may reduce the agency's need to procure supply.

® These provisions are provided for convenience. Bidders are responsible for referencing and complying
with all applicable laws.

Page 26 of 67



Ameren lllinois
Third-Party Energy Efficiency Programs RFP

In preparing such assessments, a utility shall conduct an annual solicitation
process for purposes of requesting proposals from third-party vendors, the results of
which shall be provided to the Agency as part of the assessment, including
documentation of all bids received. The utility shall develop requests for proposals
consistent with the manner in which it develops requests for proposals under plans
approved pursuant to Section 8-103 of this Act, which considers input from the Agency
and interested stakeholders.

(4) The lllinois Power Agency shall include in the procurement plan prepared
pursuant to paragraph (2) of subsection (d) of Section 16-111.5 of this Act energy
efficiency programs and measures it determines are cost-effective and the associated
annual energy savings goal included in the annual solicitation process and assessment
submitted pursuant to paragraph (3) of this subsection (a).

(5) Pursuant to paragraph (4) of subsection (d) of Section 16-111.5 of this Act, the
Commission shall also approve the energy efficiency programs and measures included
in the procurement plan, including the annual energy savings goal, if the Commission
determines they fully capture the potential for all achievable cost-effective savings, to
the extent practicable, and otherwise satisfy the requirements of Section 8-103 of this
Act.

In the event the Commission approves the procurement of additional energy
efficiency, it shall reduce the amount of power to be procured under the procurement
plan to reflect the additional energy efficiency and shall direct the utility to undertake the
procurement of such energy efficiency, which shall not be subject to the requirements of
subsection (e) of Section 16-111.5 of this Act. The utility shall consider input from the
Agency and interested stakeholders on the procurement and administration process.

(6) An electric utility shall recover its costs incurred under this Section related to
the implementation of energy efficiency programs and measures approved by the
Commission in its order approving the procurement plan under Section 16-111.5 of this
Act, including, but not limited to, all costs associated with complying with this Section
and all start-up and administrative costs and the costs for any evaluation, measurement,
and verification of the measures, from all retail customers whose electric service has not
been declared competitive under Section 16-113 of this Act and who are eligible to
purchase power and energy from the utility under fixed-price bundled service tariffs,
regardless of whether such customers actually do purchase such power and energy
from the utility through the automatic adjustment clause tariff established pursuant to
Section 8-103 of this Act, provided, however, that the limitations described in subsection
(d) of that Section shall not apply to the costs incurred pursuant to this Section or
Section 16-111.7 of this Act.

(b) For purposes of this Section, the term "energy efficiency" shall have the meaning
set forth in Section 1-10 of the Illinois Power Agency Act, and the term "cost-effective"
shall have the meaning set forth in subsection (a) of Section 8-103 of this Act.

(Source: P.A. 97-616, eff. 10-26-11; 97-824, eff. 7-18-12.)
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Attachment D: Reference Documents

lllinois Technical Reference Manual:
http://www.icc.illinois.gov/downloads/public/lllinois Statewide TRM Effective 060114
Version 3.0 022414 Clean.pdf

Ameren lllinois 2013 Potential Study:
http://www2.illinois.gov/ipa/Pages/FiledPlanAppendices2014.aspx

Public Utilities Act: 220 ILCS 5/8-103 (Energy efficiency and demand-response
measures) and 220 ILCS 5/8-104 (Natural gas energy efficiency programs)
http://www.ilga.gov/legislation/ilcs/ilcs5.asp?ActID=1277&ChapAct=220%26nbsp%3BIL
CS%26nbsp%3B5%2F&ChapterID=23&ChapterName=UTILITIES&ActName=Public+U
tilities+Act%2E

Ameren lllinois Electric and Gas Energy Efficiency and Demand-Response Plan 3 for
Y7-9 or 2014-2017 (Exhibit 6.1):
http://www.icc.illinois.gov/docket/files.aspx?no=13-0498&docld=205737

[llinois NTG Values:
http://www.icc.illinois.gov/docket/files.aspx?no=10-0568&docld=195213

Ameren lllinois Evaluation Reports (labeled as “Reports”):
http://www.icc.illinois.gov/docket/Documents.aspx?no=12-0528
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Attachment E: AIC Energy Efficiency Portfolio®

Annual Program Costs
Annual MWH Savings Annual MW Savings Annual Therm Savings ($ millions)
Energy Efficiency TRC PY7 PY8 PY9 PY7 PY8 PY9 PY7 PY8 PY9 PY7 PY8 PY9
RES - Appliance Recycling 112 4,476 4,131 3,715] 0.5 0.5 0.5 0 0 0 $158  S146  S131
RES - Behavior Modiifcation 1.33 21,688 21,688 21,688 4.9 4.9 4.9 1,337,500 1,337,500 1,337,500 | $1.31 $1.31 §1.31
RES - ENERGY STAR New Homes 133 791 791 791 0.2 0.2 0.2 25,663 25,663 25,663 | $1.02 $1.02 $1.02
RES - HPWES 1.19 5,018 5,018 5,018 3.0 3.0 3.0 814,804 814,804 814,804 | $6.52 $6.57 $6.60
RES - HVAC 1.18 5,314 5,314 5,314 3.8 3.8 3.8 0 0 0 $3.16 $3.16 $3.16
RES - Lighting 2.45 22,426 24,737 25,593 25 2.8 3.0 0 0 0 $6.35 $6.35 $6.35
RES - Moderate Income 1.18 1,194 1,194 1,194 0.7 0.7 0.7 219,987 219,987 219,987 | $2.30 $2.30 $2.30
RES - Multifamily In - Unit 197 6,232 6,232 6,232 0.5 0.5 0.5 118,961 118,961 118,961 | $1.37 $1.37 $1.37
RES - School Kits 1.41 366 366 366 0.0 0.0 0.0 48,298 48,298 48,298 | $0.24 $0.24 $0.24
Residential Portfolio Total 1.50 67,503 69,469 69,909 | 16.2 16.4 16.5 2,565,214 2,565,214 2,565,214 | $23.85 $23.78  $23.67
BUS - Standard 3018 60,073 65,400 71,567 21 23 26 950,625 950,625 950,625 | $13.15 $13.92  $14.30
BUS - Custom 4.06 33,108 32,934 32,760 8 8 8 891,260 888,230 885,210 | $7.43 $7.40 $§7.37
BUS - RCx 2.06 17,075 17,017 16,959 4 4 4 133,681 133,227 132,774 $2.01 $2.00 $2.00
BUS - Large C&l 5.59 18,199 18,199 18,199 5 5 5 0 0 0 $1.71 $1.71 S1.71
Business Portfolio Total 3.77 128,455 133,549 139484 383 404 42,7 1,975,567 1,972,082 1,968,609 | $24.30 $25.03  $25.37
Ameren lllinois - Portfolio Admin $2.42 $246  $2.47
Ameren lllinois - EM&V Costs $1.69 §1.71 $1.72
Ameren lllinois - Education $1.21 $1.23 $1.23
Ameren lllinois - Marketing §1.21 $1.23 $1.23
Emerging Technologies $1.69 $1.71 $1.72
Ameren lllinois Portfolio Total 2.30 195,958 203,018 209,393 ( 54.5 56.8 59.2 4,540,780 4,537,295 4,533,822 | 56.39 57.16 57.43

® This is the portfolio as filed in ICC docket 13-0498 and is subject to change. Savings are net savings values. Detailed descriptions of these
programs are included in Attachment F. http://www.icc.illinois.gov/docket/files.aspx?no=10-0568&docld=160813 Please note that the RES —
Behavior Modification and RES — Lighting programs have been removed from Plan 3 and are now available through the IPA. Bids for programs of
this type are now welcome.
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Attachment F: Program Design for the Cycle 3 AIC Portfolio™®

Resldentlal Appllance Recycling

The program wil be Implemented through a prime contractor and an appllance
recycing subcontractor to provide turnkay Implementation services that Inciude
verification of customer eligiblity, schedullng of pick-up appointmenis, appllance
pickup, recycling and ®sposal aciiviiles, and Incentive processing. In contractor
galection, preference will De given 10 applance recycling companies that have
recycling'disposal fadiltes lecated In llinols or that are willing to construct such
faciiies given the anticipated wvolume resulting from the program.
Recyding'disposal practices wll be designed to prevent the release of
chiorofluorocarbans ["CFCET).

Tumkey program Impiementation through an appliance recyciing contractor will
simplify program dellvery, reduce Ameran llinoks' administrative costs, and ensure
a streamiined participation process. The program wil be designed to minimize
bamers to particlpation by offerng ncentives, convenient scheduling of
appolniments, and cost-ree pickup of gualfying equipment.

Program Duration: June 2014 — May 2017

Key elemenis of the Applance Recycing Program delvery strategy Incude:

= Outsourcing tmplemantation: A regonalmational aopllance recyeling
comipany will provide comprehensie, tumkey mplementation services from
gllgibility verfication o proper disposabrecycing of tumed-in refrigerators.

= Customer sducation/recrulimant: The contractor will develop and
mplement the marketing stratagy. Thers will D2 3 consumsar marketing and
education component emphasizing how much i costs 1o operaie that old,
mefficient refrigerator or freezer, as wel as the avalablily of program
Incentlves and pick-up services. This marketng message will vary
gepending on seasonalty and program perfmance towards mesting
Enengy savings targets.

Resldential cusiomers with working refrigeraiors, freezers, and oiher qualltying
appllances. In speclal cases, small business customers having refrigerators,
freezers, of other qualifying equipment may be eligible for the program depending
on project specifics.

The program wil emgploy sirong consumer education and markeling componenis

emphasizing the savings assoclaled wih retiing old, InefMclent refrigerators,
freezers, and other qualifying appliances and the Importance of ensuring proper

disposalirecycing. Markeling materials wil also Include messaging about e

benefts of ENERGY START certfied new eguipment, as some refigerators may
be replaced with new equipment. Call Center staff wil be trained and provided with

program collateral.

19 As filed in ICC docket 10-0568 and is subject to change. http://www.icc.illinois.gov/docket/files.aspx?no=10-
0568&docld=160813
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Anticlpated marketing materiais may Include but are not Imited to:
= Web comtent
Bill sheTers and ather direct mall
Limitad mass market adverising around special promotions
TV, radio
Garage Sale ads, promotional handouts to LIHEAP agencies, realiors, and
applance retallers
Door-hangers, truck Wraps
= Blllboards

AIC will explore additional marketing strategies that may Increase opportunitiss for
appliance recycling through retall partnerships when a new unit s delivered to the
home. In addilon, AIC wil work wih retallers o determine i there are
opportunities io recycle used appllances that are targeted to be sold I the
s2condary markets.

In addition to free plck-up of elgibie aqupment, the program wil provide tum-in
Incenitves. AlC may ravize Incentlve amounts a6 the market dclales. However,
the fobowing expeciations and asswmpbons have been willzed for planning
pUTpOSEs, INClumng the basa rebate levels isted Delow:

Rusoyi s Ralri gar sior
|Runcw I Fromer E50 . 9,040,300

Estimated Electric Budget

5418750 388 500 5347500 | 51,152 750
Admin 1 164,£11 | 531074,73£ 5966,1BE | %3,205.433

Tetal $1583,161 | 50,461,234 | 50.313,7BE | 54,358,183
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MWh Savings

Grods RAH S964 5428 5780 19,173
P A0-G10d § 0ea 0Ea 0Ea 0ea
Pt P 4476 4131 3,715 12,321

Program Cost-Effectivensss

RES- Appliance Baecyoling
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Resldentlal ENERGY STAR® Hew Homes

The program encourages the bull@ing of new homes that are more energy
effcient than cument code requires, which Incudes mprovement o the
new home's envelope [outer walls, windows, doors, skylights, roof and
Insulation), HVAC sysiem, ductwork, lighting, and appllances. The
program fargets bullders with a package of tralning, technical and
marketing assistance, and Incentives for construction of abowe-code and
EMERGY STAR cefifled homes.

Recent acthity within the llinols bullding code secior has ralsed the bar far
bwlding requiremenis. The 2012 lllinols Energy Conservation Code, the
enargy code currently In effect statewide, is approximately 30% maore
stringent than IECC 2006, the code on which the Home Energy Rating
System [HERS) Is basad. The requirements of ENERGY STAR Verslon
3.0 |5 dosaly allgned with the state code, 50 a madmum HERS Indsx will
be mequired In additon to EMERGY STAR cerificalion to Increase
Incremental energy sawvings above and beyond the code fo provide
conswmers with the most energy efMclent options. Buliders may also
qualify 3 home for the program with Just 3 HERS rating 3s an entry-level
option without ENERGY STAR cenfcation.

Program Duration: June 2014 — May 2017

Ameren Ilnois’ program provides Incentives fo bulkders to defray the
Incremental costs of condwcting the HERS rating fo achisve Doth
EMERGY STAR ceriffication and above-code energy eMciency. The
deflvery strategy will focus on the central aspects of bullding a successul
new Names program:

« Bulld the HERS rafer network. The key fo all swccessful
EMERGY STAR new homes programs B an active HERS rater
communily. RESMET, the organization that ceriifles HERS raiers,
may asslst the program in finding Raters o recrult In the AIC
sefvice terdiory. In addiion, Raters muest be asspdated with a
HERS ratng provider. Engagement of Mese provisers will assist
with production, qualty assurance, and rater paricipation.

« Recrult buliders. This slep requires one-on-one meetings with
buliders o communicate the program's value proposhion: that
buliders can create market diferentiaton by bullding greater
energy emclency Into telr new homes. The ENERGY STAR
webslte llsts bullders In various kocal regions who have ameady
ceftifled homes In the pasi. The program has focused on getting
these pulders Inip the Mogram and s seeking out additional
Buliders o further develop the maned.

= Provide bulkder tralning. Provide fraining on EMERGY STAR
reguirements, above-code bulling  specHications,  ncentive
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struclures, and markeing sirategles. Funds will be alis:aied 1o
dliow suMclent outreach and bulkder visis to promaote the program
and monitor progress.

« Recrult trade alles. HVAC confraciors ars Iinstrumental to the
success of the program, as thelr ablity to perform  greatly
Influences the success of the program. These contrachors must
acquire accrediation from a quality assurance prowider and will
lkely need training In proper sizing, charging, system iesting, and
duct sealng.

= Encourage bullders to achlave progressively betier efficlency.
The fiered Incentive sinuchire rewards bulders for achleving
greater levels of energy efficiency. Program reguirements will be
Increased Incrementally to encourage buliders o continue
Improving the eMclency of thelr new homes.

« Provide tralming fo other markst actors. Depending on the
sirength of the logal houwsing market and the extent to which
reafiors are Involved In new hame salkes, the program may offer
lender, realior, and appealser tralning courses.

Resldentlal new homes marked, both single-famlily and mutiamily.

The EMERGY STAR Mew Homes program must Incorporate two types of
marketing strategies. One |5 almed at reaching and recruiting baliders.
The other Is a supplemental marketing strategy, Meally designed and
|I'I'||'.HEFI1EI'I1E{| |ﬂ|l'|'t|'!|' with buligers, o ralse consumear awareness of the
afvantages of ENERGY STAR homes.

Bulider recruitment Gyplcally & one-pn-one and through local bulders'
group meetings. Bulkder bonuses may be offered 1o new bulders when
they enrll thelr first home In the program. HERS raters may also qualify
for production bonuses based on reaching quotas of compleled homes In
the program. The avallabllty of bonuses depends on the level of
production needed and the avallablity of funds to pay for the bonuses.

The consumer marksting sirategy focuses on finding consumers who are
In the markst 1> bulld 3 new home and driving them to the bulider allles In
the program. Since these consUMETs are usually doing resaarch to find the
rght house plan and bullder, the most eMclent and cost-effective strateqy
for targeting thess consumers |5 keyword ssanch engine online marketing

that drives them o the program webslte. There, they leam about the
program and are able o search for 3 bulder aready registered with the

program. Home shows and pant ads also help ralse awareness of the new
homes program.
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Eligible
Measures

Program

Targets

Incentive levels and measures savings are dependent on HERS rating and

the type of heating system the home utilizes.
RES - ENERGY STAR New Homes
Gross Gross Annual Annual BTU

Hectric ;":ﬂ I useful """x""'

Savings Life
Rated Home - gas heat only, HERS <=60 2,070.00 0.86 138,00 | 20,700,000 | 13 00,000 30 52,700
Rated Home - gas heat, HERS <60 2,070.00 0.86 138.00 | 20,700,000 | 13,800,000 30 52,700
|RatEd Home - electric heat, HERS <=60 3,450.00 D.26 - 34,500,000 (] 30 53,000
|E-Star Home - gas heat only, HERS 4160 2,67000 | 111 175.00 | 26,700,000 | 17,800,000 30 53,000
|E-Star Home - gas heat, HERS 41-60 267000 | 111 178.00 | 26,700,000 | 17,800,000 30 53,000
E-Star Home - el ectric heat, HERS 41-80 4,450.00 1.11 - 44 500,000 4] 30 53,500
E-Star Home - gas heat only, HERS <=40 4,470.00 1.86 298.00 | 44,700,000 | 25,800,000 30 53,500
E-5tar Home - gas heat, HERS <=40 4 4,470.00 1.86 295.00 | 44,700,000 | 25,800,000 30 53,500
E-5tar Home - el ectric heat, HERS <=40 ¥ 7.450.00 1.86 - 74,500,000 4] 30 54,000
Rated Multifamily Unit - gas heat only, HERS <=&0 1,101.00 0.46 78.00 | 11,010,000 | 7,800,000 30 51,500
|Rat.ed Multifamily Unit - gas heat, HERS <s60 1,101.00 D.46 78.00 | 11,010,000 | 7.800,000 30 51,500
Rated Multifamily Unit - electric heat, HERS <=60 SEDﬂl 1,835.00 046 - 18,350,000 o 30 £1,800
E-Star Multifamily Unit - gas heat only, HERS 41-60 sﬂﬂ 1,420.44 059 99.96 | 14,204,400 | 5995480 30 51,800
E-Star Multifamily Unit- gas heat, HERS 41-50 5800 1.420.44 0.59 99.96 | 14,204,400 | 9996480 30 51,800
E-Star Multifamily Unit- electric heat, HERS 41-60 $800 2,367.40 059 - 23,674,000 [i] 30 62,100
E-Star Multifamily Unit - gas heat only, HERS <=40 5800 2.378.04 0.99 167.36 | 23,780,400 | 16,735,680 30 52,100
E-Star Multifamily Unit - gas heat, HERS <=40 $1,600 2,378.04 0.99 16736 | 23,780,400 | 16,735,680 30 $2,100
E-5tar Multifamily Unit - electric heat, HERS <=40 51,600 3,963.40 0.99 - 39,634,000 (] 30 52400

Installations
2014 2015 2016 Total

Installations Installations Installations Installations
Rated Home - gas heat only, HERS <=60 24 24 24 72
Rated Home - gas heat, HERS <=60 48 48 48 144
Rated Home - electric heat, HERS <=60 24 24 24 72
E-Star Home - gas heat only, HERS 41-60 12 12 12 36
E-Star Home - gas heat, HERS 41-60 24 24 24 72
E-Star Home - electric heat, HERS 41-60 24 24 24 72
E-Star Home - gas heat only, HERS <=40 0 0 0 0
E-5tar Home - gas heat, HERS <=40 12 12 12 36
E-Star Home - electric heat, HERS <=40 24 24 24 72
Rated Multifamily Unit - gas heat only, HERS <=60 24 24 24 72
Rated Multifamily Unit - gas heat, HERS <=60 60 60 60 180
Rated Multifamily Unit - electric heat, HERS <=60 36 36 36 108
E-Star Multifamily Unit - gas heat only, HERS 41-60 12 12 12 36
E-Star Multifamily Unit - gas heat, HERS 41-60 24 24 24 72
E-Star Multifamily Unit - electric heat, HERS 41-60 48 48 48 144
E-Star Multifamily Unit - gas heat only, HERS <=40 0 0 0 0
E-Star Multifamily Unit - gas heat, HERS <=40 12 12 12 36
E-Star Multifamily Unit - electric heat, HERS <=40 24 24 24 72
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Estimated Electric Budget

Incentives $282.600 | $2ZE2600 | $282600 [  SR47.E00
Adrmin $372,781 | 5372781 | 5372781 | $1.118,344
Total $655,381 | $655,381 | $655381 | $1966,144

2014

5113 400

Estimated Gas Budget

2015

£113,400

2016

5113400

Ti

5340,200

Admin

5248,521

5248,521

5248521

5745563

Total

$361,921

£361,921

£351,921

$1,085,763

Grass Therms

Therm Savings

32,079

32,079

Met-to-Gross

0.80

0.80

0.B0

0.80

Met Therms

25,663

25,663

25,663

76,950

MWh Savings

Gross MWh 989 989 989 2,967
MNet-to-Gross 0.80 020D 0.80 0.80
Met MWh 791 791 7591 2,374

RES-EMERGY 5TAR Mew Homes

Program Cost-Effectiveness
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Resldantial Home Performance with EHNERGY STARE

Home Performance with ENERGY STAR (HPWES) Is an energy eficlency
program focused on a whole house approach. An Implementation
contractor will markst and adminisier the program, leveraging Ameren
llinols' existing trage ally network of subcontractors. The contractor wil
markst vanous senic2s In IHI.I:"I'IQ ENErgy awdits, air -EE'E"I'IQ. Insulaton, and
highiight free direct-install measwes (CFLS, Faucet Aefators, and High
EfMclency Shower Heads, Waler Heater Temperature Adjusiment). The
contractor will D-E'glﬂ with an 2nengy Judt and recommend vanows En2rgy
eMclency measwres found In Ameren Minols' portfollo based on the audh
findings. In additon, as wamanied, the contractor will coordinate with the
HVAC Mew Eguipment Program 1o dellver vanous program GErvices as
determined by the audi The confracior will direct the homeowner to
Ameren WMinpls’ Lighting and Energy Efficlent Products programs for
addripnal @scounted home energy eMiciency Measures.

PFrogram Duration: June 2014 - May 2017

Customer billng analysis will be conducted to ldentily cusiomers wih the
greatest savings potential. Potential segments o target Include high-use
customers and hiand 1o reach -E-E'QT'HEI'HE which are someatimas underseniad
by other programs {rural agricuftural customers, low Income, or eldeny).
Various farms of FHEITE'HHQ. |I1ﬂl.lﬂhg direct miail, l!'.l-l:ﬂ"ﬂr'I1l.II'I|'|'!|' owireach
events, and direct calling, wil be utilzed to maximize participation.

The coniracior will uflize qualfled Energy Advisors io assess resldental
homes. The audit wil invalve four main sieps. First, the audhor will conduct
a short Interview with the customes, outiining the program and the services
hefshe can provide. Mexi, the awdiior will Instal no-cost savings MEasUres,
Inciud@ng CFLs, high eMclency fawcel asratars and shower heads, and 7
neesdad, turn down the temperature of the domestc hod waler. The awdhor
then conducts 3 walk-through audit, ideniffying areas of improvement In
Infiiiration and hieat lossigain through the walls and attic space. In addition,
the assessment will include identfication of the age and slze of the HVAC
systemis) and the last service date. During the 135t siep of the audl, the
Audhor will present, and review with the homeownear, 3 list of BRI (Bullding
Performance Institute) certfied contraciors gualfied to complete the
recommended eMclency Installations. Contracior st generation will be
based on types of Improvements recommended, geographic proximity to
the audied home, and quaiity of past work with the program.

The contractor will utilize proprietary software capabie of Incorparating audt
regults to gEﬂHﬂtE real-time I'EFl{H'tE for the cusiomer. The I'EFIEIIT will oe
informed by utity biling data (to the extent It I5 avallable) and wil
slmmarize EIﬂEﬂI'Ig nousehald Enargy characienslics, and El.mEEtEﬂ
Improvemants from the audi, and chan awvallable Incantivas for the projact
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folow-up work.

There will be multiple Incentive strategies for the HPWES program, as
anengy -Eﬂ'l'ﬂgi can oe dellvered 'U'I'EII.EI'I ml.ll'ﬂFIE dVerimas, |I1ﬂl|ﬂ|l19:
= Direct Install {100% Incentve to customer) of measures Nnciuding
CFLs, high efMciency shower heads and faucet aerators, as wel 35
domesiic water heater temperature adjustment
= Mid-siream Incentives pal to Independent contractors (program
H||EE-] far rﬂ-"ﬂ'l"—l.ll:l measure Insiallaton. Incantlves Includs, bul, ara
mot limised to: alr and duct sealing and wal, attic, crawl space, and
rim Joint Inswuiation.
= ©On the Involce presenied to the customer, the Incentives will be
displayed as 3 line ltem discount i identify the marked-down price
of the retrofit via program Incenilves to contractors.

Incentive levels are gulded by a formulalc approach determining the
necessary payoack to move the market. Incentive levels are by no means
flxed and wil lkely change to reflect market conditions and drive program
participation. The Incentive values below represent estimated doilar

amounis and wil be vedfied by the Impiementer at the ime of program
launch.

All existing single family resigential homes. Major measure rewoft
Incaentives are limited 10 homes heated with an Ameren-supplied enargy
source (elecinc or naral gas).

The marketing strateqy wil focus on targeled market segments of
customers encompassing large energy users, hard-to-reach customers,
and underserved market segments. The HPWES program s closely allgned
wihth the Moderate Income and HVAC programs.

The mpiementation contractor will conduct a biling analysls io Identfy
high-us2 customers and leverage AIC databases highilghiing underserved
market segments. These targef markets will receive efiner a direct mail or
some community Informational sesslon o spark Interest In the program. In
addition, for the HPWES component of the program, customers will be
contacied direcily by the contractor.

To Infiate contacd and broaden the netadark of rade allies assodated wih
the HPWES component AIC will ubiize two HPWES specific accouni
managers to recrult, educale and mentor program alllies. These account
managers Wil also perform community outreach through speaking
engagements with local organizations.

Marksing activites include, bud are nod limited to: d@rest mall, ol nssns,
publc speaking events, home shows, print ads, referal programs and
direct cail.
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Eligible
Measures There will be multiple incentive strategies for the HPwWE program, as energy
savings can be delivered through multiple avenues, including:

+* Direct Install (100% incentive to customer) of measures including CFLs,
high efficiency shower heads and faucet aerators, as well as hot water

pipe wrapping.
+ Mid-stream incentives paid to subcontractors for follow-up measure
installation.

+* On the invoice presented to the customer, the incentives will be displayed
as a line item to identify the marked-down price of the audit via program
incentives to confractors.
Incentive levels will be guided by a formulaic approach determining the
necessary payback to move the market. The appropriate incentive level for
each measure will bring the payback down to two years. Incentive levels
are by no means fixed and will likely change to reflect market conditions
and drive the market participation. The incentive values below represent
estimated dollar amounts and will be verified by the implementer at the time
of program launch.

Gross Gross Annual  Annual BTU

A " Net
Eledtric oy KN Therm
Savings -

CFL43w to 14w - Post-EISA 50 056) 261,656 [55,640) (0.49 5 50
CFL53w to 19w - Post-EISA 50 31| om0 (0.65) 306769 [65,233) 1057 5 50
CFL 72w to 23w - Post-EISA 50 aa | 001 09a)] 42109 [94,012) (0.83)] 5 50
CFL 60w to 14w globe - Pre-EISA s0 55| 001 088)] 543668 [58,256) 10.78) 7 50
CFL 60w to 14w candelabra - Pre-EISA 50 59| 001 (0.88) 587.606 [£8.256) 10.?8“_| T 50
CFL 60w to 1dw reflector - Pre-£15A4 50 42 0.00 (0.88) 415,041 (B8,256) {0.78) 7 50
Showerhead 1.75 gpm - Electric DHW S0 368 | 0.02 - 3,678,500 - - 10 50
Faucet ferator - Electric DHW S0 42 | 002 - 422,200 - 9 50
Water Heater Temp Adjustment - Electric DHW 50 85| 001 - 264,000 - - 2 55
Showerhead 1.75 gpm - Gas DHW 50 - 15.64 - 1,564,000 1236 10 50
Faucet Aerator - Gas DHW 50 - 189 - 189,000 136 9 50
Water Heater Temp Adjustment - Gas DHW 50 - - 6.40 - £40,000 6.40 2 55
Air Sealing - Electric Heat 5473 3,779 1.40 - 37,792,125 - - 15 51,181
Ceiling Insulation (R-11 to R-49] - Electric Heat 5500 1521 012 - 15,205,750 - - 25 51,500
Ceiling Insulation (R-19 to R-49) - Electric Heat 441 ad6 | 014 - 8,456,910 - - 5 51,375
R-11 Wall Insulation - Electric Heat 5600 2095 | 024 - 20,950,240 - - 25 51,280
Rim Joist Insulation - Electric Haat 5145 382 | 0.03 - 3,816,052 - - 25 £363
Crawl Space Insulation - Elactric Heat 5290 1001 | 006 - 10,008,016 - - 25 51,088
Air Sealing - Gas Heat Only 5473 173 - 189.00 1,732,500 [ 18,900,000 151.20 15 51,181
Ceiling Insulation (R-11 to R-49) - Gas Heat Only 5500 a8 - 87.50 875,000 | 8750,000 6738 25 51,500
Ceiling Insulation (R-19 to R-49) - Gas Heat Only s441 59 - 58.80 583,000 | 5,880,000 4528 25 51,375
R-11 Wall Insulation - Gaz Heat Only S600 128 - 144.00 1,280,000 | 14,400,000 110.88 25 51,280
Rim Joist Insulation - Gas Heat Only 5145 25 - 2755 246,500 | 2,755,000 2121 25 5363
Crawl Space Insulation - Gas Heat Only 5290 65 - 71.05 652,500 [ 7,105,000 54.71 25 51,088
Air Sealing - Gas Heat wf AC 5473 1,355 1.42 189.00 | 13,545,000 | 12.900,000 151.20 15 51,181
Ceiling Insulation (R-11 to R-43) - Gas Heat w/ AC 500 235 043 87.50 | 2,250,000 | &750,000 6738 5 51,500
Ceiling Insulation (R-19 to R-49) - Gas Heat w/ AC 441 132 015 58.80 1,323,000 [ 5,880,000 4528 25 51,375
R-11 Wall Insulation - Gas Heat wi AC 600 312 0.24 14400 | 3,120,000 | 14,400,000 110.88 25 51,280
Rim Joist Insulation - Gas Heat w/ AC $145 48 | 0.03 27.55 478,500 | 2,755,000 2121 25 5363
Crawl Space Insulation - Gas Heatw)/' AC 5290 106 | 006 7105 | 1058500 7.105000 54.71 25 51,088
Programmable Thermostat - Electric Heat 525 616 - - 6,157,245 - - 5 530
Programmable Thermostat - Gas Heat 525 26 - 2802 257,781 | 2,801,904 2522 5 430
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CFLA3w to 14w - Post-EISA 10,101 10,101 10,101 30,303
CFL53w to 19w - Post-EISA 2,730 2,730 2,730 8,190
CFL 72w to 23w - Post-EISA 2,184 2,184 2,184 6,552
CFL 60w to 14w globe - Pre-EISA b.825 6825 6,825 20,475
CFL 60w to 14w candelabra - Pre-EISA 6,825 6,825 6,825 20,475
CFL 60w to 14w reflector - Pre-El5A 9,555 9,555 9,555 28,665
Showerhead 1.75 gpm - Electric DHW 191 191 191 573
Fawcet Aerator - Electric DHW 328 328 328 983
W ater Heater Temp Adjustment - Electric DHW 164 164 164 491
Showerhead 1.75 gpm - Gas DHW 1,638 1,638 1,638 4,914
Fauwcet Aerator - Gas DHW 2,584 2,584 2,594 7,781
W ater Heater Temp Adjustment - Gas DHW 1,201 1,201 1,201 3,604
Air Sealing - Electric Heat a7 a7 B7 260
Ceiling Insulation [R-11 to R-49) - Electric Heat 63 63 [E| 189
Ceiling Insulation (R-19 to R-49) - Electric Heat 18 18 18 Sd
R-11 Wall Insulation - Electric Heat 45 45 45 135
Rim Joist Insulation - Electric Heat 54 54 L 162
Crawl Space Insulation - Electric Heat g 9 9 27
Air Sealing - Gas Heat Only 603 603 603 1,809
Ceiling Insulation |R-11 to R-49) - Gas Heat Only 416 Aa16 416 1,247
Ceiling Insulation (R-19 to R-49) - Gas Heat Only 134 134 134 402
R-11 Wall Insulation - Gas Heat Only 335 335 335 1,005
Rim Joist Insulation - Gas Heat Only A0 402 402 1,206
Crawl Space Insulation - Gas Heat Only 87 67 &7 201
Air Sealing - Gas Heatw/ AC 2,019 2019 2,019 6057
Ceiling Insulation (R-11 to R-49) - Gas Heat w/ AC 1,391 1,391 1,391 4,173
Ceiling Insulation (R-19 to R-49) - Gas Heat w/ AC 449 449 449 1,346
R-11 Wall Insulation {Gas Heat w/ AC 1,122 1,122 1,122 3.365
Rim Joist Insulation - Gas Heat w/ AC 1,346 1,346 1,348 4,038
Crawl Space Insulation - Gas Heatw/ AC 224 224 224 673
Programmakble Thermostat - Electric Heat 164 164 164 491
Programmable Thermostat - Gas Heat 961 961 961 2,883

Estimated Electric Budget

Category 2014 2015 2016 Total
Incentives 42,270,564 | $2,270,564 | $2,270,564 | 56,811,693
Admin $1,762,183 | $1,762,183 | $1,762,183 | $5,286,549
Total 44,032,747 | 54,032,747 | $4,032,747 | $12,098,242

Estimated Gas Budget

Category 2014 2015 2016 Total
Incentives $1,712.965 | 1,712,965 | 1,712,965 | $5,138 896
Admin 4721987 | $721,987 | &721,987 | $2,165961
Total 42,434,952 | $2,434,952 | $2,434,952 | $7,304,857
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Category

MWh Savings

2014 2015 2016 Total
Gross MWh 6,154 5,154 6,154 18,462
Met-to-Grass 082 0.82 0.82 082
Nat MWh 5,018 5,018 5,018 15,055

Therm Savings

Category 2014 2015 2016 Tatal
Gross Therms 1,031,689 | 1,031,689 | 1,031,683 | 3,095,066
MNet-to-Gross 0.79 0.79 0.79 0.79
Mot Therms B14 804 814,804 B14,804 | 2,444,412

Program Cost-Effectiveness
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Resldantla HYAC

The Residential HVAC program encourages the Installation of above-code
alectric HVAC equipment throughout the AIC termttory. The program Inciuces
cantral air condifoning, ar sounce heat pumps, ground source (geohemal) heat
puUMps, and brushiess DC motors.

INCENTVES are ofiered 10 pRrsuaie AN SleiTic CLIEIOMers 10 Install mors efficlent

cooling equipment than ey might normally IRctal when el edsting equipment
mmmulnmmm.lnmm Refremsant
(ER) Incentives are offersd bo encourads homeoenars 10 replace old, exiremety
ineMcient HYAC equipment with new high efclency units before the exsting
equipment has reached e end of its usaful INe.

Program Duration: Jure 2014 — May 2017

AIC will hire 3 confracior 1o Implament Tils program. The corfractor Wil provide
the necessary senvices 10 effectvely Implement the program and oblain e
enesgy savings godis oulined In the Plan while adherng to the budgetary
constraints igenttfiad by Amenan lingis. Kay Implementation aspects Incude:
»  Tamesed Markesng approach Tor cONtraciorn Fecrulment and Fainl
o m%ammmmmm%w
help delver an effective program. Training Wil commence once
contractors enter Into the parficipation agreement.
= Specific amas of traning That Include measure testng protocols Tor the

mmmmmmmmmmmﬁmm
o For equpment, the protocol will specily siZng requirements,

eMcency standards, and other elements such as 3 matching
indoor and outdoor coil requirement Sor new ar condtioning and

heat pump equipment

iOnce conbaciors ane rained, ®ey can wElze the fechniques and Incentves

provided by AIC to Improve sales of highly efdent HVAC equipment. AIC wil
provide Incertives at Me mid-stream (comtractor) level o encourage sales of

enesgy efMgent products and for propery Instaled HVAC ensmgy saving
upgrasss.

Aﬂaeﬂlnmremmulmmmmmmrmgm

pment This approach will make advanced
1E~:‘I‘H|:-g','lnthe- Enﬁ%mmmmmmm

greater 5avings per incentive doilar for the program.
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The end-user tangel mark=t |s composad of eedential cusiomers with cemiral air

M|%ummmdgmnm1 For e mm

Tiihad nrmatnasmpasaanru;mau nran-u-ent.lrre Equally Important as a
tamet market, given the program design, are HVAC contractors, suppliers and
marachurers.

Markzting 1o cusiomens Dy either the program or he contractor must help o
mmm%r participation,” espedaly: E:-IE:IEI'EHEI‘PEEE-.
, OF tust of Me new Measures baing offered, b) no knowledge of

how to find contractors In the markst who can provide Me new measures, and ¢
S5t costs associated with the higher efgency measurss. Program
I'I'EEHB.? 'ﬂ||.‘.E mmmmﬂmm e
opt of AVAC equipment, such as matching colls. hl-eaaa;ng'lll
mmmmuwmmmmmm
methods wil be employed fo madmize customer atfention, recepbvity, and

« Customer Communications. Marketing drecity to the end user must
make compiex HVAC concepts easy ip understand The messaging
should help the cusiomer undersand Te Incemive sTuchue as well as
the benefits of having new highty eftcient aquipment Instalied

+ Ally Communications. Program Ally webinars, emal newsieters and
breakfast meelings are the best channels to reach potential program
alles and keep those who have already signed with the program Informed
and up-to-date. These functions wil also serve a5 a means 1o nobce and
reward those Alles who are the most acive In e program.

+ Suppller Communicalions. Program Infommaton and updates wil 3so
be supplied to distibuions of high effclency HVAC equipment sandng e
AIC tamhiory 50 this Information can be passed along to thelr contractor

base thrugh suppiler newsketers. Program staff will also speak at
supplier meetings that are haid for local contractors.

« Confractor Co-branding. We will work with confractors, & ther
discretion, %o target thelr exsting customers and to prospect for new
nu’rlmcgtu-m e Seiet wih

counsel on best practices and, | some cases, mﬂﬁu'rm
design. The program wil supply templates for advertsing meda hat
alles most use, eq., postcards, fiyers, ifold brochures, and small ads.
CSG Marketing wil continue fo montor aly co-branding practices and
ComTUnicEe brand standanis o confrasions b maintain brand Integrity.
= Program Codlatsral The program wil develop marketing materias
spechically targeted fo the customer, based on market research and
messaging to the most receptive customer segments. Cirect

mall will be used by the with other il ateral 1o e
mwmmw MWMHHIWMEWMH

DOgIam Sppnved equipment.
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Eligible

Measures RES - HVAC

Gross
Annual kWh

Gross Annusl  Annusl BTU

Gross ki
Therm Electric
Savings

Incenthe Annusl BTU  Effective  incremental

Gas Savings  Useful Life Cost

Savings Savings
CAC 14.5-14.9 SEER 195.18 024 - 1,951,800 - 18 5501
CAC 15.0-15.9 SEER $200 251.57 032 2,515,700 - 18 5666
CAC 16.0+ SEER %300 353.77 0.44 3,537,700 - 18 51,000
CAC ER 14.5-14.9 SEER sas0| 11s051 145 11,605,100 - 18 $1,238
CAC ER 15.0-15.9 SEER $500) 121651 153 12,165,100 - 18 51,404
CAC ER 1604+ SEER $600)  1,319.09 165 13,190,300 - 18 $1,738
ASHP 14.5-14.9 SEER $150 709.16 021 7,091,600 - 18 5618|
ASHP 15.0-15.9 SEER $200) 104135 027 10,413,500 - 18 8822
ASHP 15.0+ SEER $300) 115085 037 11,508,500 - 18 $1,233
ASHP ER 14.5-14.9 SEER $450| 635865 119 63,586,450 - 18 $1,545
[ASHP ER 15.0-15.9 SEER $500)  6,690.84 125 56,908,350 - 18 $1,750
ASHP ER 16.0+ SEER $600)  6.800.34 136 68,003,350 - 18 $2,161
BPM Blower Maotor $200| 720.00 031 7,200,000 - 20 §97
Program
Targets Installations
2014 2015 2016 Total

Installations Installations Installations Installations
CAC 14.5-14.9 SEER 400 400 400 1,200
CAC 15.0-15.9 SEER 215 215 215 645
CAC 16.0+ SEER 500 500 500 1,500
CAC ER 14.5-14.9 SEER 1,000 1,000 1,000 3,000
CAC ER 15.0-15.9 SEER 350 350 350 1,050
CAC ER 16.0+ SEER 1,000 1,000 1,000 3,000
ASHP 14.5-14.9 SEER 75 75 75 225
ASHP 15.0-15.9 SEER 60 60 60 180
ASHP 16.0+ SEER 110 110 110 330
ASHP ER 14.5-14.9 SEER 110 110 110 330
ASHP ER 15.0-15.9 SEER 85 85 85 255
ASHP ER 16.0+ SEER 120 120 120 360
BPM Blower Motor 3,000 3,000 3,000 9,000

Estimated Electric Budget

2014

2015

2016

Gross MWh 7,701 7.701 7.701 23,103
Met-1o-Gross 0&s 0.69 0.69 068
ket MWh 5314 5314 5314 15,541

Incentives 52,298,250 | 52,298,250 | 52,298,250 | 56,894,750

Admin 5862,781 $862,781 862,781 | 52,588,344

Total $3,161,031 | 53,161,031 | 53,161,031 | 59,483,094
MWh Savings
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Tarpet
Market

Marketing
Strateqy

Residential Moderate Income

The Moderate Income program sesks to further subsidize the mpl=mentation
of energy efficiency improvements in moderate income howseholds that ars
struggling financially and unable to either pay for or bormow the funds to pay for
needed efficiency upgrades. These homeowners are abowe the bow ncoms
weatherization income guidelines and are not eligible for free senvices but are
still im need of assistance. The Moderate Income program seeks to leverage
the benefits and incentives of Ameren [Bnois” efficency programs with funding
targeted to lower moderate income homeowners and incorporate a financing
compeonent for the customer portion of the financial transaction. As a result,
eligible moderate income homeowners would be able to afford long term
energy efficiency improvements but stll be participating in the inwestment
throwgh the financing mechanism.

Program Duration: June 2014 — May 2017

The Moderate Income program, known to the public as Wanm Meighbors Cool
Friznds, is a partnership between the ActOnEnergy® programs and the
Energy Assistance Foundation (EAF). Program staff provides free
comprehensive home energy audits to income qualified home owners who
heat with an Ameren-supphed energy source |electric or natural gas).

Recommendations are made and a work scope is developed with the
homeowner to address utility bills, comfort, durability and indoor air quality
needs. The ncentive rates applied to the project for both building shell and
HWALC system retrofis are slightly elevated over the ncentive rates of the other
{Home Performance with ENERGY STAR® and HVAC) programs that incent
these measures for typical customers.

Program staff manages agreed upon retrofit work from beginning to end
ulifizing Home Performance with EMERGY STAR [HPwES) and HVAC
program allies and provide 100% gquality assurance owersight to the project.
The homeowner contributes the greater of 10% of the project cost or %500,
measure incentives are applied, and the Energy Assistance Foundation
provides funding for the remainder of the project up to 53000, For large scopes
of work, the homeowner is resposible for any remaining balance not coversed
by measure mcentives or EAF funding.

The program is offered = key geographic areas that are reassessed
perodically. Typical key bamers are “too good to be true™ homeoswner
perceptions as well a5 dsqualifying issues within homes, such as: presence of
vermiculite or asbestos, knob-and-tube wiring, water leaks, stc.

The Moderate Income Program targets homeowners with household incomes

greater than 200% but less than 300% of the poverty level for the household

size.

Marketing strategy is integrated with the HPWES program. The marketing
strategy will focus on targeted market segments of customers who meet the
program’s income guidelines. Participation will be largely solicited by direct
mail, program ally promotion, HPWES auditor cross promotion and word of

mouth.
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Eligible

Measures RES - Moderate Income
CFL 43w to 18w - Past-EISA L0 2617 | 000 [0.5E] 261,656 [5E,E40)) 5 L0
CFL 53w to 19w - Post-EISA S0 3068 | 000 [0.65] 306, TiEg [65,23%) 5 1]
CFL 72w to 23w - Post-EISA 0 4421 | 001 [0.24] 442104 (94,012} 5 50
CFL 60w 1o 14w globe - Pre-EISA 0 5487 | 01 [0.58] 548,668 [88,256)) 7 0
CFL 0w to 14w candelabra - Pre-EISA S0 5876 | 001 [0.28) 587 606 [B& 256} 7 S0
CFL 60w to 14w reflector - Pre-EISA S0 4150 | 0.0 [0.28] 415,041 [88,256)) 7 S0
Shawerhead 1.75 gpm - Electric]DHW S0 I6THS | 002 - 3,678,500 - 10 S0
Faucet Aerator - Electric DEW S0 4r22 | 02 - 422 3w - 9 S0
Water Heater Temp Adjustment - Electric DHW 0 8640 | 001 - 854,000 - 2 55
Shawerhead 1.75 gpm - Gas DHW 0 = . 15.64 = 1,564 000 id 0
Faucet Aeratar - Gas DHW S0 = = 1.89 = 189,000 k) S0
Water Heater Termp Adjustrment - Gas DHW S0 = - [T = EA0, 000 2 e
Air Sealing - Electric Heat S700| 368375 | 110 - 35,837,500 - 15 51,050
Ceiling Insulation {R-11 to R-49) - Bectric Heat S700| 141125 | 009 - 14,112,500 - 5 51,200
Ceiling Insulation (R-19 to R-49) - Bectric Heat 500 BAETS | 009 - 5,587 500 - 5 51,100
R-11 Wall Insulation - Electric Meat SO60| 243700 | 021 - 24,370,000 - 5 51,280
Rimn Joist Insulation - Bectric Heat 5140 431.50 0.2 - 4,319 000 - FL] %350
Crawl Space Insulation - Electric Heat S280 1,137.50 0.05 - 11,375 000 - FL] 51,050
Basement Wall Insulation - Blectric Heat S420 1,224.55 0,05 - 11,249 549 - FL] 41,400
Air Sealing - Gas Meat Only S700 154.00 = 17064 | 1,540,000 | 17,063 741 15 51,050
Ceiling Insulation {B-11 to R-49) - Gas Heat Only S700 T0.00 . B.82 JOO000 | 8082383 25 51,200
Ceiling Insulation {B-19 to B-49) - Gas Heat Only 500 40.00 . 31828 400000 | 3828497 25 £1,100
R-11 Wall Insulation - Gas Heat Only S960 128.00 . 140.38 | 1,280,000 | 14,037 823 25 £1,280
Rimn Joist Insulation - Gas Heat Only S140 2380 = 2543 238 D0 2,543 200 25 L350
Crawl Space Insulation - Gas Heat Only L2830 G300 - ER.OE B30, D00 EB0% 719 25 L1,050
Bazement Wall Insulation - Gas Heat Only S420 6755 - 7342 ETS 489 7,343 114 25 41,400
Air Sealing - Gas Meatw/ AC S700| 130400 | 126 17064 | 12,040,000 | 17,063,741 i5 51,050
Ceiling Insulation |R-11 to A-49) - Gas Heat w/ AL 2700 180,00 | 010 BB | 1800000 | B082383 5 51,200
Ceiling Insulation {R-19 to R-49) - Gas Heat w/ AL S500 9000 | 010 315.28 500000 | 3828497 25 51,100
R-11 Wall Insulation - Gas Heatwy AL S960 31x00 | 024 14038 | 3120000 | 14,037 823 25 51,280
Rimn Joist Insulation - Gas Heat wf AL 5140 46.20 | 003 2543 462000 | 2543200 25 S350
Crawl Space Insulation - Gas Heat w AL S280 102.20 0,06 E8.06 1,022 000 B 805 719 FL] 51,050
Basement Wall Insulation - Gas Heat wy AC s420 10691 | 006 7342 | 1069079 | Fa4rild 25 51,400
CAC 14.5+ SEER 51,000 195.18 | 020 - 1,951,830 - 18 5501
ER CAC 14.5+ 51,000 51694 | 054 - 5,169,576 - 14 51,238
ASHP 14.5+SEER 51,500 S80.94 | 021 - 9,809,383 - 14 SE1E
ER ASHP 14.5+ SEER (Replace ASHP] $1,500] 2403233 | 051 - 24,032 256 - 14 £1,546
ER ASHP 14.5+ SEER (Replace Resistance] £1800) 470253 | 051 - AT 029279 - 18 £1,546
Frogrammable Thermos tat - Electric Heat Pump 550 407 81 . - 4,078,100 - 5 530
Furnace 95% AFLE - Gas Heat 5750 - = 13618 = 13,618,000 20 41,511
Furnace ER 95% AFUE - Gas Heat 5750 - . 158.86 = 15,085 583 20 51,888
Bailer S0 AFUE 51,500 = . 14238 = 14,438 365 25 £1,272
Bailer ER S0% AFUE 51,500 = . i = 17517 744 25 £2,395
Frogrammable Thermos tat - Gas Heat 550 30.56 . 3311 305561 | 3321242 5 530
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Estimated Electric Budget

Incentives 5724148 | 5724048 | $724.148 | 32172444
Admin 5242576 | S242576 | S$242576 §727.718
Total $966,724 | $966,724 | $966,724 | $2800172

Estimated Gas Budget

Category 2014 2015 2016 Total
Incentives 5549956 | 5549956 | 5549956 | 51649867
Admin $780,705 | 5780705 | S5780,705 | 52,342,115
Total $1,330,661 | 51,330,661 | 51,330,661 | 53,991582

MWh Savings

Gross Mwh 1,154 1,194 1,194 3,581
Met-to-Gross 1.00 1.00 1.00 1.00
Mt MWh 1,154 1,194 1,194 3581

Therm Savings

Gross Therms 219,987 219,987 219987 659,961
Met-to-Gross 1.00 1.00 1.00 1.00
Met Therms 215,987 219,987 215987 659,951

Program Cost-Effectiveness

RES-Muoderate Income

118
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Residential Multifamily In-Unit

The program focuses on the direct installation of measures in tenant units
such as compact flucrescent lamps (CFLs), water conservation devices, and
programmable thermostats. Building owners or operators are offered the
efficiency products at no cost and must provide for installation by their
maintenance staff or a contractor.

Program Duration: June 2014 — May 2017

Program staff will initiate contact and actively market the program to
managers and owners. They will then conduct walk-through audits to identify
opportunities for installation of efficiency measures in tenant units and assist
property management companies in completing program  application
materials.

The program oversees the distnbution and installation of matenals upon the
receipt of a signed agreement with the project site. The property owner or
manager agrees to a timetable for installation, proper documentation of the
location of all installations, and a venfication wisit upoh completion of the

project.

The target market is owners, managers, and developers of market rate
multifarmily housing (three or more units per building) with the focus on
management companies holding multiple properties.

The program is primarily marketed by in-person visits with building owners
and management companies. Program staff contacts decision-makers about
measure retrofits, presents the program benefits and procedures, and assists
potential projects with the proposal application process. This in-person
marketing i1s supported by pnnted program materials and by direct mail to
building management lists, as well as through word-of-mouth refemrals as the
program matures.

Eligible
Measures RES - Multifamily In-Unit

Incentive Gross Gross kW Gross Annual Annual BTU Annual BTU Effective incremental

- per Unit Annual kWh  Savings Therm Electric  Gas Savings Useful Cost

In-Unit Integral CFLA43w to 14w - Post-EISA 50) 2741 | 0.003 (056)| 274,100 (55,640) 5 50
In-Unit Integral CFL 53w to 19w - Post-EISA 50) 32.14 | 0.003 (0.65)| 321,400 (65,233) 5 s0
in-Unit Integral CFL 72w to 23w - Post-EISA 50| 4632 [ 0.005 (094)| 463200 | (94.012) 5 s0
In-Unit Showerhead - Electric DHW 0| 415.49 0.03 - 4,154,900 - 10 $0
In-Unit Faucet Aerator - Electric DHW S0 53.05 0.01 - 530,500 - 9 50
In-Unit Showerhead 1.75 gpm - Gas DHW 50| = 3 20.61 - 2,061,000 10 50
In-Unit Faucet Aerator - Gas DHW 50 - 2.61 - 261,000 9 50
In-Unit Progr ble Thermostat - Electric Heat 50 837.09 - 8,370,865 - 5 50
In-Unit Progr ble Thermostat - Gas Heat 50 26.95 - 29.30 | 269,500 | 2,930,000 5 50
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Program
Targets

Installations

2014

2015 2016

Total

Installations Installations Installations Installations

In-Unit Integral CFL 43w to 14w - Post-EISA 57,120 57,120 57,120 171,360
In-Unit Integral CFL53w to 19w - Post-EISA 49,980 49,980 49,980 149,940
In-Unit Integral CFL 72w to 23w - Post-EISA 214 214 214 643
In-Unit Showerhead - Electric DHW 3,150 3,150 3,150 9,450
In-Unit Faucet Aerator - Electric DHW 5,880 5,880 5,880 17,640
In-Unit Showerhead 1.75 gpm - Gas DHW 3,780 3,780 3,780 11,340
In-Unit Faucet Aerator - Gas DHW 6,300 6,300 6,300 18,900
In-Unit Programmable Thermostat - Electric Heat 1,680 1,680 1,680 5,040
In-Unit Programmabl e Thermostat - Gas Heat 840 840 840 2,520

CO3LITIdLEY CICLLINIL DUUECL

2015
Incentives $562,397 | 5562,397 | 5562397 | 51,687,190
Admin 5499454 5499 454 $499.454 51,4398 362
Total 51,061,851 | $1,061,851 | $1,061,.851 | 53,185,552

Category

2014

Estimated Gas Budget

2015

2016

Total

Incentives 598,700 508,700 598,700 5296,100

Admin 5214,052 5214052 £214,052 642,155

Total $312,752 | $312,952 | $312,752 | $938,255
MWh Savings

Category 2014 2015 Total

Gross MWh £,232 6,232 5,232 18,695
Met-to-Gross 1.00 1.00 1.00 1.00
Met MWh 6,232 6,232 6,232 18,695

Therm Savings

Category 2014 2015 2016 Total
Gross Thermes 118,951 118,961 118,961 356,882
Met-to-Gross 1.00 1.00 1.00 1.00
Met Therms 118,961 118,961 118,961 356,882

RES-PMultifamily In-Unit

Program Cost-Effectiveness
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Residential School Kits

This program's chjective is to distribute energy efficiency kits o customers
with children in grades 5-5. The kits will be distributed to students after an
educational presentation at selected schools m areas with a high
proporion of ekeciic and gas (combo) customers in the AIC senvice
temitory. The students’ families will have to “opt in” to receive a kit.

Program Durabion: June 2014 — May 2017

Apphed Proactive Technologies [APT) will be contracted to deliver the
school kits. APT has akeady developed a cumiculem for students in this
age range and their existing lllincis staf will deliver the presentations and
distribute the kits at the schools. Approximately 40-50 schools will be
selected in the AIC service temtory with a goal of 5000 school kits
distibuted to students. Energy Federation, Inc. (EFI) will provide the kits
directly o APT o ensure that products and packaging are consistent with
those used in other programs. The school kits will be distributed in o
phases, with approximately half durng September and October 2013, and
the other ha¥ during February and March 2014.

The target market for the school kits is 5™ through 8% grade students in
relatively large schools where the AIC electric and gas service temitories
owerlap. Tangetng combo cusiomers will ensure a wery high percentage of
measures installed in homes where AIC delvers both fusl sowrces. The
targefing of mukiple grades in lange schoods wil allow the program to
distribute a greater member of kits per school and keep administrative
costs to & minirmum.

The marketing collateral mcluded in the kits, and the contamer itself, will
sene as the primary marketing channel for this program. These matenals
will include several calls to action, such as: encouraging the participants to
install the energy efficiency products prowded: directing them fo contact
the program to learn mors about AIC energy efficiency programs and to
provide household informmaton, and product mstallation verfication; and
requesting more infermation through a reply postcard.

Program staff will respond fo customer requests with a follow up phone
call. bn addition, if sufficient reply posteands are not received, the Customer
Contact Center will perfiorm limited owtbownd callng to  progam
participants to retiewe the information requested. These ocutbound calls
will also serve as a customer satisfaction survey.

The key messaging will focus on the value proposition of saving ensrgy
through kow-cost energy efficiency measures, using the products in the kit

as an e=xample. This message will lead into mfommation about the
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opportunities available from other porifolio programs. The homeowner will
be encouraged to leam more about the ActOnEnergy programs by visiting
the program web site or by calling the program's toll-free number. The
successful end result of the marketing plan will be having the homeowner
participate in one or more of the other portfolio programs.

Eligible

Measures RES - School Kits

Program
Targets

Installations

2015 2016 Total
installations Installathons Installations Installations

Estimated Electric Budget

Incentives 33,000 533,000 433,000 £99,000
Admin 582,375 482375 482,375 4247125
Total 5115375 5115375 $115,375 $346,125

Estimated Gas Budget

Category 2014 2015 2016 Total

Incentives 537,800 537,800 537,800 5113,400
Admiln 582375 582375 5B2,375 5247125
Total $120,175 | 5120175 | 5130175 $360,525

Therm Savings

Gross Therms 56,826 56,826 L6826 170478
MNet-to-Gross 0.85 085 0.85 0.85
Net Therms 48,298 48,298 45,298 144 895

MWh Savings

Gross MWh 427 427 427 1,282
MNet-to-Gross 0.86 0.86 086 086
Net MW h 366 366 366 1,087

Program Cost-Effectiveness

RES-School Kits
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PROGRAM

Program
Description

Market
Barriers

Business Standard Incentive Program

The Business Standard Program will incentivize customers to purchase energy
efficient products. Measures included within this program will have predetermined
savings values conzistent with the lllinciz Statewide Technical Reference Manual and
fixed incentive levels associated with them (although these incentive values may
change as program budgets and performances alter throughout the wear).
Applications are filled out and delivered o AIC via confractors, customers, or through
the ActOnEnergy website. Varous measures may require a simple calculation to
identify measure savings, but the measure level incentives will remain fixed
regardiess of individual project characteristice (air compressors, variable frequency
drives (WFDs), etc.). Trade allies - including contractors, retailers, and distributors -
will be the main sales force promoting the program and educating customers.

Lighting representz significant energy savings potential in the commercial sector
{nearly 40 percent for interior and exteror use according fo the 2013 AIC DSM
Potential Study). Considering both recent and future significant product
improvements, lighting will continue to provide substantial ensrgy savings for the
program. Similarly, motor systems present nearly 75 percent of the realistic
achievable electric savings in the industrial sector. Motor system improvements,
including the proper application of vanable frequency dnves, represent a significant
opportunity to achieve energy zawings. Standard measures for HVAC, steam
systems, and specialty applications (e.g. refrigeration, ventilation, food service and
agriculture) will also provide a portfolio of energy savings measures across all non-
residential building types.

The program will run from June 2014 through May 2017.

The key barrier in thizs market iz return on investment (ROl). For example, lighting is
not a high rigk technology, so overcoming the RO hurdles with the incentive is
imiportant to further implementation of most lighting measures. Many customers have
intermal ROl hurdles that are quite aggressive and sometimes believe a payback
threshold of even one year to be inappropriate. Another program barmier is ensuring
that enough vendors are properly educated to allow them to actively engage
customers by explaining the myriad bensfits of eficiency improvements beyond the
message of “free money.”

Similarty, a key bamier to motor system improvements is the initial cost of VFDs.
WFDs are not a high risk technology, so overcoming the initial cost hurdle with the
incentive is important to further implementation. Ancther key barmier is the long lead-
time associated with ordering VFDs. The amount of ime can prove so long that
customers sometimes decide not to pursue VFD projects.

Degision timing and the customer's intemal funding and approval processes are often
barriers to project implementation. VYFD projects can represent a significant capital
imvestment for customers in a time of economic uncertainty. Smaller VFD projects
may be funded out of maintenance or other budgets, but larger VFD projects often
require capital approval. Mavigating a formal internal project approval process,
competing for capital, and the timing funding cycles represent bamers for many
customers. Many customers also have very aggressive refum on investment (ROI)
hurdles that must be overcome as part of the approval process andfor funding cycle.

Beyond the economic and timing barmiers, additional market barriers include the lack
of awareness and time to investigate efficiency options.
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There are number of both known and unknown situations that are likely to cause the
Business Standard Incentive Program to change and adapt to new sifuations over the
course of the 2014 through 2017 Bmeframe. These incheds:

Siatewide TRM Impacts — |t is expected that the TRM will b= updated annually. As
=asch, potential changes o individual measure savings, cost, use, lifetme and other
key assumplions could afect the measure's ablity to pass cost-effectivensss tests.
Therefore, the mix of measures that can be offersd could change from year to year to
refizct changes made to the TRM.

An example of a known change that will cccur beginning January 1, 2018 is the TRM
change from a T12 basefine to 3 T3 baseline for Inear fluorescent measares.  This
switch will precipitate 3 chanpe i savings and cost assumptions for multiple
measures cumently being offered through the Standard program. Whils the full extent
of the changes is yet to be defemmined, it is expecied that the cost-=fiectivensss and
savings of several messwres will b2 aliered such that cerain measwres may be
eliminated altogether or have their incentve levels changed.

With the advent of NEMA Premium Motors as the new motor standard in December
2010, much of the attenbon has tumed from motors toward drives, but more ensngy
can be saved when considening the enfire motor system. This would inchude items
swch a5 gears/belis/sheaves when direct drive systerns are not wsed, as well as
pumps (impeller rimfreplacement) and piping concems.  Much of this could be
incentivized through the Fu5u:-m applicabion, but only the most sophstcated
customers have taken advantage of these types of measures fo achieve ensngy
savings. Cwer time some of these items could be offered to customers as a Standard
oifering or by pointing customers in the right direction for nformation that cowld be
used to support & Customn application. Areas that could provide future enengy savings
potential incude energy-sfficient industnal pump and ventlaton systems.

Mew interior and exterior lighting opbons continwe 0 become more prevalent and
miore cost-sffective; LED, CFL, and near flucrescent solufions continue to expand in
the marketplace. Emerging technologies will continue 1o become more cost-effective.
Measures that hawe not become more widely available are cumenty incentivized
under the Custom program.  They represent opportunities to expand the Est of ighting
measures as these technologies mature and as representative enengy sawings.
measure [ife, and cost data are obtained fwough custom m
AanEHgyﬂmnhnmmmmﬂmmmfmmmmmeEﬂaﬁam
program, if appropriate. This is accomplished by gathering the necessany informaion
for the TRM such as awerage cost and energy sawings and then dewsloping the
appropnate measure for indusion nio the Standard program.

The Small Business Direct Install Program (limited to 0D5-2 elechnc @te customers)
was fully launched beginning June 1, 2013, Since the program is in is eary
implermentation phase., effects that this delivery method wil have on the overll
program are unknosm.  However, individual program year implementation plans for
PYT, & and 2, will need to consider its impacts based on available information when
the plans are drafted.
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Pattemed after the ComEd Mon-Residential Midstream Incentives Lighting Program,
the AIC ActOnEnergy wersion will provide incentives io increase the market share of
EMERGY STAR-qualfied standard, specialty and high-wattage compact fluorescent
lamps (CFL), as well as salect low-wattage Inear fluorescent lamps and other lighting
products sold to beesiness customers. A pilot is planned for PY8 and i the results are
suceessiul then the program may be expanded i PYT, & and 8. The =fort wil be
designed o provide an expedited, simple solution to business customers inferested in
purchasing eficient hghting by prowsding an instant discount at the point of sale. The
effort will tanget distibutors whose customer base is predominantfy end users, as
opposed fo those mostly seling to contractors.

A third party contractor will be responsible for program implementation and
management.  Primary responsibifiies inchede final program design, measure lists,
implementation plan development, and expanding the existing trade ally network of
program partners. The main distibubon channel will be the trade alies, which nclude
contraciors, distribastors, wendors, and bocal economic development associabtions
where applicable. In order for these alies to effectively promote and communicate
the benefits of the program, proper raining and marketing miaterials must be provided
by the contractor.

Az customers submit applicafions for incentives, program staff will review the
applicabions and pre-approve projects i ey mest the necessany oniteria developed
by the contracter and Ameren llincis. An indvidual project implementation Bmeline
will be utilized to encowage prompt installation and maintain accrate racking of
program savings goals and relative budgets.

For the motors marketing plan, AIC and its contractor will work with the motor
dealeridistributor in program design. Mot only are they potental marketing and
educational alies, but they are key in infuencing customer decisions.

Educating the end wser is the most efective way to ncrease sales and stocking
habits of dealers and help ensure persistence.  Components of the implementation
plan inchuds:

End Ulser Rebates

Dealer Stocking Programs

Upsirearn Dealer Incentives

EducationalEvaluative Programs

Motor BounbyRetrofit'Cresher Credit Incentives

Monresidential curstomners including commenzial, mdustrial, and targeted nstifutional.

I
Strategy
Market
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Marketing

Strategy Marketing eforts will focus on trade alies and program pariners.  Key pillars of the

marketing sirategy for the Business Standard Incentive Program inchede:

Education. Contractor will play an important role in raining and educating the
trade ally sales staT The conractor wil assist rade allies in identficaton of
measures qualfying for prescriptive incentives; the different application
opfions, and how to efectively sell the program to customers.

Marketing Materials. Matenals will be provided o the customers o further
enhance program awareness and increase market pensetration.

Direct Mail. This marketing wehicde will require a targeted approach,
wentifying potential  efficient installs based on business opserating
charactenstics and building types.

Associations. A wnique opportunity exists in various Tade associations.
Businesses rely on these organizations to represent that industry's best
mierests in lobbying, growth, and identification of business opportunities. AKC
will coordinate with specific associations to highlight program offerings
suitable for thair respective industry.

Highlight successfully completed projects. AIC will selectively choose
projects to display the process and benefits of the Standard program. This
typen‘nutehngﬂmrﬂ‘remmﬁs competitors to improve building
perfiommance and ncrease business process efficiency.  This marketing
sirategy also allows the selected custormer promotional and marketing
Market Segmentation. To more effectively penetlate Ameren  llinois’
markets, a targeted marksting approach can be used.  Separating the
program's marketing campaign to focus on specfic customer types
(hospitalitylodging, grocenyconvenience store, ete.) will increase customer
miterest and drive nstallations.

Motor systerrs will require a special segmentation approsch which will

leverage Ameren Binois’ sendce representatives to work clossly with

caustomers 1o identify motor and moter systern needs and ineficiencies. Field
tafives are also crucial to this kind of effort to regularly wisit motor
dealers for relationship building, ftraining. and edwcation

[Motoriaster, seling with a rebate, e=ic), pointofpurchase (POF)

replenishment, assistance with application processing and (when desired)

ride-alongs o0 end users. These ride-alongs allow the represeniatve o

educate and seek other motor | VFD opportunities. Additionally, it helps frain

the dealer on how to promote energy efficency measwes and fife cycle
costing concepts.

The marketing sirateqy for program years 2- 3h35ﬂ'1&f|:4h:unng elements:

+ se the program to uncover all the various ensngy sawing cpportunities
avalable at C&l locations. This includes not only motors and drives, but
lighting, HVALC, steam, pumping, and compressed air.

+ A5 AT develops ifs porifolio of measures, it might find solar, wind, CHP,
D5 and boad shedding opportunities are worth parsuing based upon what
the motor program wncovers. during generalized ensngy profile audits.

= Work with L_5. DOE on heavy industry seciors.

= Develop sustainability and persistence within the C&l sector through best
practices and behavior changes in purchasing and specification.
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Igible |
Measures BUS - Standard

Gross KW Gross Annual _— Anmusal BTU

Measure Incentive Incentive  Anoual KW'h Bectric

AL Heat Pumps 5243 5317 6,609 E3Z 66,092,707 $5,309
Category i 529 359 0.27 0] 3586200 0 15 S84
Commercial Refrig 5142 5185 1,798 028 0| 17877280 0 10 5341
Cooki ui 53p4 5499 5061 1.29 223| 59094400 22 330 881 1zx 51,290
Heating 5509 S661 0 0.00 265 O] 26,467,711 11 £2,053
Indoor Lighting 511 14 154 0.11 -6| 3539478| -613,283 11 $39
Mlisc 564 S84 1,207 034 O] 12074220 0 ¥ 5271
Mdisc Lighti ng 519 528 423 007 8] 4426873 -&863 050 1x 577
Miators 21.105) 51437 11,491 112 0] 114,510,000 0 15 51,700
Outdoor Lightng 541 551 5071 0.00 0] 5010000 0 15 5110
‘Water Heaters 5240 5312 2,586 0.28 334| 25.861640] 33,386,720 10 51,430

Standard Installations

2016

Iinstallations  installations
AC/Heat Purmps 570 570 570 1,710
Commercial Refrigeration 1,143 1,134 1126 3,403
Cooking Equiprment o o o il
Heating 1,070 1,070 1,070 3,210
Imdoor Lighting Sb.BE8 69,153 79577 205,618
Misc 117 116 115 348
Misc Ughting 4463 4,894 6451 15,808
Muotors 1,360 1,355 1350 4,065
Outdoor Lighting 9493 1,220 1525 3,738
Water Heaters 12 12 12 36

DS-2 Installations

AC/Heat Pumgs 735 133 735 2,265
Commercial Refrigeration 1,506 1,506 1,506 4518
Cooking Equipment 1] 1] 0 0
Heating 1406 1406 1406 4 218
Indoor Ughtlngj #1621 97,740 111,423 290, 7E4
Misc 169 169 1639 207
Misc Ughting 5,871 a,437 8485 20,793
Motors 160 160 160 80
Outdoor Lighting 1,305 1,605 20086 4 916
Water Heaters 19 19 19 57
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Program
Targets

Estimated Electric Budget

Incentives 55,643,777 | 56,177967 | 56,741,081 | 518562 825
Admin 54,861,144 | 55,096,433 | 54,920,829 | 514,578,406
Total 510,504,921 (511,274,400 (511,661,911 | 533,441,231

Estimated Gas Budget

Incentives $783,420 | $7asadzo| srasazn| s23s0250
Admin $1,865,075 | 51858866 | $1852677 | ss5576818
Total $2,648,495 | $2.642.285 | s2638,007 [ $7926877

MWh Savings

Gross MWh 90,493 99,067 108,987 298,547
Met-to-Gross .66 .66 0.66 0BG
Net MWh 60,073 65,400 71,567 197,040

Therm Savings

Gross Therms 959,197 955,197 958,197 2,877,580
Net-to-Gross 0.99 0499 0.99 0.99
Met Therms 950,625 950,625 950,625 2,851 876

BUSStandard

Program Cost-Effectiveness
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Business Custom Incentive Program

The Custom Incentive Program applies to products in compressed arr,
lighting, HVAC, refrigeration, motors/drives, and process upgrades that do
not fall into the Standard Incentive program. Mew construction and building
renovation projects also qualify under the Custom Incentive program.
These projects nomally are complex and unique, requirng separate
incentive applications and calculations of estimated energy savings.
Incubator offerings like the Staffing Grant, Commercial Large Incentive
Program (CLIP), Metering & Monitoring and the Feasibility Study are also
being offered which can be used by customers to overcome barriers to
Custom Incentive participation.

The program will run from June 2014 through May 2017.

Barriers to implementation of this program include capital improvement
project approval, program awareness, technical/economic expertise and
the incenfive application process. The customers’ internal funding and
approval process is often a bammer to project implementation. Large
custom projects represent a significant capital investment for customers in
a fime of economic uncertainty while smaller Custom projects may be
funded out of maintenance or other budgets. A formal intemal project
approval process and annual funding cycles represent bamers for many
customers. Many customers also have wvery aggressive retum on
investment (ROI) hurdles that must be met as part of the approval process
and/or funding cycle. Historically low electric and natural gas prices have
also provided an obstacle to meeting ROl requirements. Technical
expertise may also have been lacking, adding another barmier in providing
Custom Incentive savings estimates. Program awareness represents
another barrier to implementation. Some customers may not be aware of
the ActOnEnergy program, may not know whether their facility is eligible to
participate, and may not realize that their project is eligible.

While no major changes are envisioned for the Custom Incentive program,
current new offerings such as the Metering & Monitoring, Competitive
Large Incentive Program (CLIP), Staffing Grant, and the Feasibility Study
will provide additional technical support to customers considenng Custom

projects.

The Custom Incentive program also undergoes changes as measures
become available under the Standard Incentive program. A review of past
Custom projects shows lighting dropping from 80% of project applications
in PY1 to just 19% in PY5. Other Custom measure areas that have also
changed to Standard include YFDs and many refrigeration measures. Due
to this migration, the types of measures have narmowed, with compressed
air and industrial process projects now accounting for a quarter of all
electric projects and half of all electric savings. This natural progression
will also cause the marketing strategy to shift from its historic focus on
customer types (hospitalityflodging, grocery/convenience store, etc.) to
market segment-specific  technologies (compressed air, process
improvements and controls). Historically, custom gas projects have been
primarily related to HYAC and process improvements, providing over 35%
of the projects and 95% of the savings.
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The Custom Incentive program will be implemented by the implementation
contractor. The implementation contractor will be responsible for
engineernng review and QA/QC. The implementation and installation of
efficiency measures is the responsibility of the customer. The customer
will submit an application outlining their potential efficiency upgrades. The
implementation contractor will perform a thorough desk review of project
cost and estimated energy savings to pre-approve the installation.
Cualifying potential projects follow a common screening criteria process
flow:

* Facility eligibility — Does the facility have the necessary
requirements to be included in the program (appropriate rate class,
located in Ameren lllincis’ service temitory, equipment must be new
and installed at a non-residential location)?

* Project eligibility — The customer must be instaling new,
premium efficient equipment or incorporating energy efficient
designs, and AIC must approve any product purchase or
installation before the customer can receive an incentive.

* Application submittal — The customer will submit the project
application to AIC for analytic review and pre-installation approval.

* Customer implements project — The customer has the primary
responsibility to install the pre-approved measures and
improvements.

* Postinstallation documents — The customer will provide data
including invoices, receipts, and any engineering analysis (if the
project was altered from original application). Metening for projects
over 2 million KWh may be required for evaluafion purposes.

For projects exceeding a specified cost or energy savings threshold, on-
site visits will be required to verify energy savings estimates, baseline
data, and proper measure installation. AIC approval will be required for
any incentive application exceading a preset limit defined by AIC and the
implementation contractor.

Target Market

Monresidential customers including commercial, industrial, and targeted
institutional.
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Communication and education will continue to be essential components in
this program’'s marketing strategy. Primary marketing strategies will
include:

* Highlight successfully completed projects. AlC will selectively
choose projects to display the process and benefits of the Custom
Incentive program through case studies and other relevant
channels. This type of marketing will spur the customer's
competitors fo improve building performance and increase
business process efficiency.

* Trade Allies. AIC will continue to utilize the growing trade ally
network as salespersons for the program. Proper training must be
given to these program partners to ensure that any business
development activities are conducted to achieve program goals.

* Market Segmentation. To more effectively penefrate Ameren
llinois' markets, a targeted marketing approach can be used.
Separating the program’s marketing campaign to focus on market
segment-specific  technologies  (compressed air, process
improvements) through the use of case studies and webinars will
increase customer interest and dnve future installations.

Eligible

Measures Financial incentives will be provided to offset the higher costs associated
with installation of new, higher efficient equipment, building system, or
process upgrades. Cost-effective measures falling outside of the scope of
standard lighting, refngeration, HVAC, and motors programs will be
included in the Custom Incentive Program. Incentive levels will be
calculated based off of energy savings estimates for each project.
Incentives will be subject to modification to balance the program's financial
requirements and savings targets.

Project funding will be capped at a predetermined amount per project, per
program year, per facility. Incentive levels will vary between different
technologies and fuel types as needed to adhere to budgetary limits and
achieve energy savings goals. Alternatively, for large projects yielding
large kWh savings, a competitive project incentive will be offered. This
program area will have no payback critena and will have a predstermined
incentive cap (not to exceed 50% of project cost). The application process
will mimic the process flow listed above, with the major difference being
the incentive amount and payback criteria.
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Estimated Electric Budget

2015
Incentives £3,583,537 | 53,566,883 | $3,550,285 [ 510,700,705
Admin $1,843,867 | 51,836,754 | 1,829,663 | 35,510,284
Total 45,427,404 | $5,403,637 | 55,379,948 | $16,210,989

Estimated Gas Budget

Incentives $1,402,070 | 51,357,396 | $1,392.735 | $4.192,205
Admin S600,922 | $598926 | $596936 | $1,796,783
Total 52,002,992 | $1,996,322 | $1,989,674 | $5.988,989

MWh Savings

Gross MWh 43,564 43,334 43,105 130,003
Met-to-Gross 0.76 0.76 0.76 0.76
MNet MWh 33,108 32,934 32,760 98,802

Gross Therms

Therm Savings

1,073,807 | 1,070,156 | 1066518 | 3,210,481
Met-to-Gross 0.83 0.83 0.83 0.83
Met Therms 851,260 888230 885210 | 2,664,699

Program

BUS-Custom

Program Cost-Effectiveness

TRC

4.06
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Business Retro-commissioning Program

AlC will continue to leverage the ewsting infrastructure of qualified
contractors and marketing partners that has delivered measurable energy
savings in the 2011-2014 implementation period. The primary goal of the
program is the identification and implementation of no cost/low cost (zero-
to one-year payback) energy efficiency measures which will optimize the
operation of existing systems for compressed air systems, healthcare
facilities, commercial building facilities, and industnal ventilation systems.
The Retro-commissioning Implementation Plan developed for each project
will provide a roadmap of capital projects (one- to ten-year payback) which
may be implemented under the Custom Program in the future.

Barriers to the implementation of this program include the realization that
the compressed air refro-commissioning offering in particular has currently
penetrated approximately half of the potential market for these types of
projects. Based on these results, the concem going forward is that
penetration may decline due to market saturation. A proposed increase
and simplification of the implementation incentive is designed to combat
this bamer, as well as aggressive marketing, customer and Trade Ally
outreach efforts. The resources available from the exsting Department of
Energy Better Plants Program will also be used to create additional
motivation for program participation.

The PY6 Implementation Plan includes a commitment to expand the retro-
commissioning offerings through an industnal ventfilation pilot program. If
the pilot is successful, this may provide an opportunity to fully launch this
program offering in June 2014.
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Target Market

The Program will be implemented by a third party contractor. The
contractor will manage the implementation of the program, rebate
fulfiliment, oversee the survey and implementation of efficiency measures,
and provide engineering review for each project. The project qualification
process will be guided by the following methodology.

Interested customers and their retro-commissioning service provider
(RSP) will gubmit incentive application proposals to the implementation
contractor for review. After engineering analysis and wverification of
estimated savings has been completed, the retro-commissioning service
provider will conduct a comprehensive survey, including data collection
supporting the existing energy use profile of the appropriate building
aystems, and will produce an Implementation Plan Report. This report will
identify the no costllow cost (zero- to one-year payback) measures which
must be implemented to qualify for the retro commissioning incentives, as
well ag identify capital improvements (one- to ten-year payback) which
may qualify for incentives under the Custom Program in the future.
Following the building survey, efficient upgrades will be recommendead by
the retro-commizsioning service provider and implemented by the
customer. The customer may wutilize their own resources, hire a local
contractor, or enlist the services of the retro-commissioning service
provider to complete the implementation phase. After the implementation
stage, an ex-post venfication will be done by the retro-commissioning
service provider to ensure proper installation and adherence to stipulated
implementation guidelines. A portion of all retro-commisgioning projects
will alzo receive a post implementation ingpection by the implementation
contractor. COnce the project is completed and approved by the contractor,
an incentive check will be delivered to the customer.

The program will run from June 2014 through May 2017.

MNonresidential customers including commercial, industrial, and targeted
institutional. The compressed air offering is targeted to industnal
customers with systems larger than 200 hp. The industrial refrigeration
offering is targeted to industrial customers with systems larger than 500
hp. In both cazes, food processing facilities are expected to make up the
majority of the participants. The commercial building offering is targeted to
commercial office space, private collegefuniversities, and big box retail for
facilities larger than 100,000 square feet. The healthcare offering is
targeted to private hospitals, medical office buildings, and diagnostic
facilities larger than 100,000 square fest.
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Marketing

Strategy AIC and its implementation contractors will continue fo follow a multi-

Eligible

faceted approach for marketing the Business Retro-commissioning
Program. Main marketing strategies include:

Trade Ally Marketing - Provide the contractors (refro-
commissioning service providers) conducting surveys and
implementing measures with necessary marketing materials,
education, and awareness training, allowing them to effectively and
accurately promote the program to customers. This strategy has
historically proven to be the most successful marketing strategy.
Customer Marketing — With assistance from the Key Account
Executive department, the Business Retro-commissioning program
will target nonresidential customers who will benefit from building
systems upgrades.

Web Marketing — Leverage the existing ActOnEnergy website to
educate consumers on how the program works, as well as listing
gualified trade allies to complete the work.

Print Ads — Strategically place advertisements for the program in
industry publications, local newspapers, press releases, and other
penodicals that will reach a large audience of potential customers.
Highlight successfully completed projects — AIC will selectively
chooze projects fo highlight the process and benefits of the
Business Retro-commissioning Program. This type of marketing
will spur the customer's competitors to improve building
performance and increase business process efficiency.  This
marketing sirategy also allows the selected customer and retro-
commigsioning service provider promofional and marketing
opportunities.

Measures An incentive will be given to the customer to buy-down the cost of the

survey/benchmarking exercise. Incentives will cover a predetermined
portion of the survey cost, depending on cost-effectiveness and savings
potential per project.

The following deemed savings estimates, effective useful lives, and
incremental costs reflect common measures found in retro-commissioning
projects. The incentive levels are estimated and will be verified by the
contractor prior to program launch and are subject to change based on
implementer experience and expertise.
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Program

Targets Estimated Electric Budget

Incentives $1,317,427 | 1,313,036 | $1,308.660 | 53930123
Admin S564,549 | 5562773 5560903 | $1.688.326
Total $1,882,077 | $1.875.810 | 51,869,563 | $5.627.450

Estimated Gas Budget

Incentives 589,496 [ 380108 $267,595
Admin $38358 | 538231 | £33104 | 5114692
Total 5127854 | 5137428 5127004 | $352,287

MWh Savings

Gross MWh 17,973 17,912 17,851 53,737
Net-to-Gross 0.95 0.95 0.95 085
Net MWh 17,075 17,017 16,959 51,050

Therm Savings

Gross Therms 140,717 140,239 138,762 420,718
Net-to-Gross 0.95 045 0.95 0.95
Net Therms 133681 133,227 132,774 390,682

Program Cost-Effectiveness

Program TRC
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Attachment G: Services Agreement

Services Conditions
of Contract.doc

Attachment H: Diverse Supplier Supplier/Subcontractor Utilization

Ameren believes in providing equal access and opportunity to all qualified suppliers, including
diverse suppliers (i.e.; minority, women, veteran, service disabled veteran & LGBT owned
businesses). Our commitment to Supplier Diversity reflects our belief that Diverse Supplier
partnerships are vital to the economic success of our region. We believe providing diverse-
owned businesses an opportunity to compete in the performance of goods and services for
Ameren are a critical component of our company's business strategy. Please identify any
diverse supplier subcontractors the bidder plans to use on the following Supplier/Subcontractor
Utilization form.

Copy of
Sub-Contractor Busin

Attachment I: Information Access and Cyber — Security

Ameren strives to ensure that its company systems, networks, and confidential data are
protected from illegal or inappropriate access or use. Bidders are required to review the
attached Information Access Cyber Security policy and complete the Cyber Security Vendor
Questionnaire.

InformationAccessCy I‘_J
berSecurity. pdf Ameren

CyberSecurity Vendo!

Page 66 of 66



Attachment J: Ameren Corporate Branding

Any co-branding efforts by contracted program vendors must be reviewed and receive
approval by Ameren Communications & Brand Management prior to publication or circulation.
The attached Identity Guidelines file outlines expectations for the use of graphics in print
communications.

Ameren ldentity AOE Reference

Guidelines - Graphics Guide. pdf
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